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PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 
Done by Gene Botsford 


of Phoenix, Arizona 
Gene Botsford 


this one in 1948 _., this one in 1952 


and both were delivered in Gross Mounts 


Writes Gene Botsford 


“This letter is unique in that we are abreast of the trends in modern 
not usually given to writing ‘tan’ mount design through suggestions 
letters; however | am compelled to for changes from time to time, 
compliment your company on the which we have followed with re- 
prompt, efficient and courteous sulting improvement. 

service that we have received 
from you over these several years 
of our business relationship. You 
have never let us down in any one 
of our emergencies. 


“We are looking forward to many 
more years of this pleasant rela- 
tionship.” 


GENE BOTSFORD 


If you are not on our “Your representatives have kept us Phoenix, Arizona 
calling list, write us for 


information in detail 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS * ‘TOLEDO.12, ‘OHIO 
/ / 
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ANSCO’S ALL-NEW, ALL-YEAR 


SELLING PROMOTIONS! 


4 COMPLETE SALES PLANS 
SPRING PROMOTION READY NOW! 


ANSCO MERCHANDISING MATERIALS WILL HELP YOU 
BUILD ADDED SALES ALL YEAR ‘ROUND 

Here they are” 4 big ANSCO promotions to bring 
you extra business throughout the entire year! 
Spring promotion features Mother's Day and 
Wedding Pictures. There’s a promotion each for 
Baby's Pictures and Back-to-School; Christmas 
kirst Com- 


INSCO 


Restorations and 
{NSCO_ profit 


A N sO Binghamton, N.Y. A Dis 


and Valentine's; 
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Sa Portraits 


are our specialty 








EXTRA STUDIO BUSINESS WITH 


CONTENTS 


NEWSPAPER MAT ADS 
RADIO SPOTS 
2 DISPLAY CARDS 
1 STREAMERS 
MASTER PROMOTION CALENDAR 


RECEPTIONISE’S BUSINESS GULDE 
FOLDER 


SEND IN COUPON TODAY! 


ANSCO PROFESSIONAL PROMOTION 











Welder in Wean Continuous Pickle Line for steel mill, Photo by Parade Studios, Cleveland, courtesy Wean Engineering Co., Inc. 


LIGHT UP EVERY DETAIL 


G-E PHOTOFLASH offers generous light, simplifies your set up 


How would you tackle this?...Wanted: every detail 
possible of machine and process—in a large layout that 
“soaks up” light. 


Planned use of G-E Photoflash is your answer! Parade 
Studios, Cleveland, took this with 6 General Electric 
flash bulbs. Result: Sharp and full detail a// over —AND 
—action stopped without delaying production! 

Iry dependable G-E Photoflash yourself—for shots that 
attract attention, tell the story, satisfy with clean-cut detail. 


Remember, there's a G-E. lamp for every photographic purpose 


GENERAL@@ ELECTRIC 
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‘Tis Here, Maybe! 








The “gossip column" of professional pholog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others, 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











@ Tom J. Binford, commercial photographer in Los 
Angeles since his service during World War Il as a 
combat cameraman in the Navy, died at his home 
in that city on January 3, aged only 34. 


@ Bill Belknap, head of the Belknap Photo Service in 
Boulder City, Nev., spoke before the Rotary Club of 
Henderson, Nev., on January 12. His subject was his 
experiences as an official Navy photographer during 
the Roosevelt and Truman administrations, which 
included the Potsdam conference, a tour with the pres 
idential train in 1942 and other occurrences of inter 
national interest, all of which he was fortunate enough 
to attend and photograph 


MJ. A. Underhill, Holland, Mich., recently sold his 
residence studio there and by the time this appears in 
print will probably be a resident of California where, 
he writes, “It is possible we may buy c studio.” His 
residence in Holland was sold as such and not as a 
studio so the Underhill Studio there is no more. 


M Harold W. Metcalf has been named administrative 
assistant to James Forrestal, vice-president in charge 
of operations of the Ansco and Ozalid Divisions of 
General Aniline & Film. He had been assistant to Mr 
Forrestal as general manager of Ozalid, to which posi 
tion he had advanced since, in 1939, he joined Ozalid 
as chief accountant 


Joseph Janney Steinmetz, M.Photog., noted magazine 
and color photographer of Sarasota, Fla., has been 
named Photo Show Director for that city’s Summer 
Festival of the Arts, to take place from June 29 through 
July 26 this year. 


@ Frank A. Miller, 52, retiring president of the Balti 
more Press Photographers’ Association, and photo 
grapher for the Baltimore Sun since 1919, died on 
January 12 


MH Britain's internationally famed portraitist, Cecil 
Beaton, covered a good part of our country during a 
lecture tour in January. Aside from his ability as a 
photographer, Beaton is a man of wide talents as a 
writer, playwright and designer of theater sets. As 
court photographer to the British royal family he reports 
that he is now invited to spend a full day at the palace 


and can count on several hours with his royal sitters, 
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(“GIFTATES”) 


REG. U.S PAT OFF, 


® Consider the case of Mr. Jones! Sud- 
denly promoted, several trade journals 
want his picture so, his wife having dolled 
him up in his Sunday suit and best tie, 
he visits a studio. 


® He needs just three glossies and though 
Mama hinted at a finished portrait for 
herself he mentally snoris at the idea so 
the smart receptionist, with an ace up her 
sleeve, agrees with him. 


@ But when he saw the proofs and the 
receptionist slipped sheets she called 
GIFTATES over each of them, he was 
quickly convinced that he could use fin- 
ished, mounted portraits as gifts for several 
business acquaintances, some_ golfing 
friends, and also lay several aside for 
forthcoming birthdays and similar events! 


@ So he ordered a dozen in addition to 
the three glossies and he was pleased and 
his wife was pleased and his friends were 
pleased — and as for the photographer 
— well what do you think? 


@ GIFTATES are the modern method of 
selling more prints per order; an attractive 
inscription service on acetate. Better 
investigate —- TODAY! 


The very best in Photograph 
Mountings since 1884 


a) PS, ©) 
yJeter) "(abe (o 
oe) 

EAST HADDAM, CONN. 


The House That Helps The Profession’ 





Your dealer can secure GIFTATES for you 
if he is not already stocking them 
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The Cover Picture 


The Charles Dixon Studios of New York City 
made the Ektachrome on our front cover this 
month to illustrate a full page advertisement of 
rayon bedspreads for America’s largest producer 
of rayon, the American Viscose Corporation, 
whose general sales office is also in New York. 


as compared with the time not too long ago 
when a photographer was expected to finish and be 
his way in 10 minutes. 


B® Curtis Hulse, who operated the Curt Hulse Studio in 
Goshen, N. Y., for the past 16 years, died on January 
14 in hospital there at the age of 46 


W Those who were watching the “Where Was 1?” 
television program on the evening of January 20 had 
a chance to see noted news photographer Samucl 
Schulman of International News Service. The panel 
just failed to locate him at F.D.R.’s third inaugural 
ceremony. In all, said Sammy, he has photographed 
eight inaugurals. 


@ L. Raymond Pratt, owner of the Pach Brothers Studio 
in New Haven, Conn., since 1912 and official photo 
grapher to Yale University and its athletic association 
ever since, died on the morning of January 16. Mr 
Pratt, 56, had been ill and hospitalized for a long 
time. Since 1879 the studio had owned the only extant 
piece of the rail fence which once enclosed the Yale 
campus and no photograph of a Yale team which did 
not include the fence could be considered official or 
acceptable to students. Mr. Pratt valued the seven-foot 
length of rails and its accompanying hazy old backdrop 
of the Yale elms at more than $10,000 


M@ When the Standard Register Company of Dayton 
decided to do a very special promotion job concerning 
certain of their special printed continuous forms and 
their applicability for use in a wide range of type 
writers and accounting machines they and their agency 
-~ Byer & Bowman of Columbus decided to produce 
a set of 16 separate, full color “Style Sheets,” each 
showing the product in actual use. Paul R. Honn 
directed the project for Standard Register; Walt. Seifert, 
account executive, supervised for the agency; Brand 
Studios of Cincinnati made the color shots and Drury’s 
of Dayton did the lithographing. If you don’t think 
that such prosaic affairs as office equipment and paper 
forms have color you have another guess coming. The 
results were gorgeous, largely due, of course, to 
the careful selection of appropriate furniture and props 
in harmonious though subdued color. Wish we could 
reproduce some of them but they are much too big and 
would be ruined compositionally if cut down to our 
page size. 





“Srt0 Keal abides mabe it casion te get 
my tals tory actos lo our didributrrn’ 


Sage H. H. SEAY, JR., vice-president and sales mgr. 
Bell Sound Systems, Inc., Columbus, Ohio 


ppzoe crs manufactured by Bell Sound Systems, 
Inc., are too heavy and bulky to carry, and 
catalogs do not do justice to their beauty and sales 
appeal. Sales manager H. H. Seay Jr., however, 
has found Stereo-REALIST indispensable in his sales 
contacts. He uses the REALIST both to photograph 
his complete line in full, natural color and three 
dimensions, and to take pictures of his distributors 
REALIST pictures are the next best thing to dis $159.00 (Tax Inc.) 
playing the actual product itself, because this pre 


* 
cision-built camera duplicates exactly what you sec ‘ 
with your eyes. STEREO (: dl | N) 


Professional photographers have increased their 
own profits tremendously by adding stereo photog THE CAMERA THAT SEES THE SAME AS YOU 
raphy to their line of work. For free folder on ’ ee hee ae ES See eee OHS 
Commercial Applications of the _sterco REALIS1 Cameras, Viewers, Projectors, and Accessories 
write Davip WHITE COMPANY, 375 W. Court St SAEs 2) are products of the David White Company, 
Milwaukee 12, Wisconsin, SRE LE Milwaukee 12, Wisconsin, 


NEW REALIST SILVRSCREEN 
Specially designed for prope t | tion | A 
stretches absolutely flat, attache isily to lights f 
Quick-Snap buttons. Surface 
for maximum reflection, Buil 
to audience, Frame packs ft 


ST9TAS ' | ise. Also available: 54” x $ 


\! wf $3950 





Silvrscreen 
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BABY SHOE 
BRONZING MEANS 
EXTRA PROFITS! 


Photographers can now make two 
sales instead of one with America’s 
most beautiful baby shoe bronzing 

. no inventory to carry. 


The 4 million new mothers of ‘52 
will be looking to their favorite 
photographers in ‘53 for baby shoe 
plating . . . a family tradition. 


MINIATURE BRONZE SHOE 


An exact replica of a baby shoe 
gorgeously plated by the original 
BRON-SHOE process. 


Write for yours and full details now. 














THE BRON-SHOE CO. 
263 E. Broad Street 





Columbus 15, Ohio 
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M@ The 27th Scottish Salon of Photography, to be held 
at the Technical College, Galashiels, Scotland, from 
June 20 through July 4, will close for entries on May 
30. For entry forms write T. D. McCaig, Hon. Sec., 9 
Scott Crescent, Galashiels 


@ Frederick Sinemus, who joined the photographic staff 
of Westinghouse Electric Corporation in 1937 and has 
worked there ever since, died in a Pittsburgh hospital 
on January 8. Aged 53, his home was in Oakland, Pa. 


Mi We were quite interested to find a page in the 
current issue of Photographic Engineering devoted to 
the photographic career of our old friend Frank H. 
Wildung who, long ago, frequently wrote articles on 
aerial photography for our former monthly The Com 
mercial Photographer and later, for a number of years, 
acted as our “Ask Us” editor on that subject for both 
that monthly and this. In November, 1952, he com 
pleted 25 years as phototechnologist in the Illustra- 
tions Division of the National Geographic Magazine 
and now, though retired, still serves as consultant to 
the Port of New York Authority. In addition to design 
ing the photographic laboratory for the Geographic, 
he also has to his credit those at the Johns Hopkins 
Wilmer Institute and the U. S. Naval Ordnance Labor 
atory. 


W@ Mrs. Maurice W. (Katherine Bell) Field, who died on 
January 4 in a hospital at Cleveland, where she had 
lived for many years, was in her younger days a model 
for some of the early experiments in direct color photo 
graphy conducted by Lumiere, the French color pioneer. 
Later she became herself a professional portrait photo- 
grapher and worked in the 1920's with the late famed 
Dr. Arnold Genthe. Mrs. Field was 57. 


@ br. C. E. Kenneth Mees, Hon.M.Photog., Kodak vice 
president, internationally known photographic scientist 
and researcher, whose list of awards, honors, inven 
tions and publications would more than fill one of our 
pages, recently received the 1952 Progress Medal of 
the Royal Photographic Society of Great Britain. This 
was a bit unusual in that it was the second time the 
R.P.S. has presented Doctor Mees with its top award, 
the first occasion being in 1913 


M Dr. Harold E. Edgerton, Hon.M.Photog., 49-year-old 
internationally famed professor at Massachusttts Insti 
tute of Technology, is $2,000 richer as the result of 
receiving, on January 12, the Franklin J. Burr prize 
“for meritorious work in geographic science’ from the 
National Geographic Society. Dr. Edgerton is the in 
ventor of the stroboscopic light, progenitor of the pres- 
ent speedlights which have done much to revolutionize 
photographic lighting technology. 


HM From June 30 through July 5, sponsored by the San 
Francisco-Oakland Press Photographers’ Association, 
there will be a mammoth International Photographic 
Exposition in San Francisco’s huge Civic Auditorium 





WANT SOME FROSTING FOR YOUR CAKE? 


@ Plain cake is good but a little dull without the 

flavor zip of frosting. A lot of photographers are 

satisfied with plain cake even though the frosting 

is easy to come by. For instance, are you selling all 

your customers on cloth backing? Seems too bad to 

miss this EXTRA profit the frosting for your cake 
when it’s there for the asking. 

You can make a profit selling Hollistonized 
prints. It’s a “by-product” profit a plus profit. 
Holliston Photo-Cloth is easy to apply becomes a 
part of the print. Has no odor, will not curl, fray, or 
stick to plates. Comes in handy standard sheet sizes 


or economical rolls adhesive one or both sides. 


THE HOLLISTON MILLS, INC."Sj255°° 


NEW YORK * PHILADELPHIA e CHICAGO 

















p/ HOLLISTON 
7! PHOTO-CLOTH 








PAYS YOU 
AN EXTRA 
PROFIT 
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We Work! 
You Profit! 


Faced with a difficult copy or res- 
toration, many a_ photographer 
passes up what would have been 
a profitable order. Much worse, a 
probable customer for his regular 
work goes to some one else. 


Such jobs, as well as all types of 
color work, such as miniatures, oil 
paintings, sketches and the like, are 
our specialty, Our low prices make 
possible mark-ups of 100% up. 


closing your door to dollars, 
our nen illustrated price list 


what you are MISSING 





THE WALTER GAEHLER CO. 


Syracuse 2, N. ¥ 


@ Why lose val 
vable SILVER each time you change 
your ‘fix’? TAMCO Collectors turn 
this waste into extra CASH for 
you, as well as SAVING changing 
time and chemical cost by length 
ening efficient life of standard or 
“Fast-fix” up to 50%! 

Size A TAMCO Collectors for 
print tray or portrait tank: $5.00 
Postpaid. Replacement units fur 


nished FREE of charge each time 
Order now, of 


WRITE TODAY FOR DETAILS! 


STATES SMELTING 


& REFINING CO. 
SILVER COLLECTORS = 435 victory srt. 
IRR 


LIMA, OHIO 





DISPLAY CASES 


u get more attraction when you display your photos, etc 
in eye catching cases 


For Information Write 
POBLOCK!I AND SONS 
2159 S. Kinnickinnic Ave Milwaukee, Wisconsin 











10 


Professional 
Photographer 
April - 1953 





There will be a wide assortment of photographic 
exhibits, with awards in all classes. The closing date 
for these is May 30 and entry forms may be secured 
from the Exposition, Room 302, News Building, San 
Francisco. There will also be a tremendous exhibit by 
the manufacturers and dealers, information concerning 
which may be had from Robert Campbell, president of 
the S.F.O.P.P.A., and general chairman of the Exposi 
tion, at the same address 


| M According to foreign dispatches one Julius Stiller 


of Berlin, Germany, has invented (after 25 years of 
work) a light meter which can be built into an ordinary 
wrist or pocket watch so that from its face exposure 
times can be read as well as the time of day. Sounds 
interesting but that’s all we know about it. 


| @ Eddie Babst, former head of the Cincinnati United 


Press Newspictures office (recently closed) has moved 
over to the Cincinnati News-Star photographic staff, 
where he replaces John R. Schmidt, dean of that city’s 
news photographers, who retired not long ago 


M@ On February 11 Sylvania Electric Products, Inc., 
of New York City, broke ground for a new 93,000 
square foot plant in Winchester, Ky., for the produc 
tion of photoflash lamps, of which today Sylvania is 
the world’s largest producer. 


M Robert R. Brenner of the photographic staff of the 
Washington (D.C.) Star died on February 2, at the un 
timely age of 29 


@ William C. Noetzel, one-time noted portrait photo 
grapher of Boston, Mass., until he retired some years 
ago and moved to Antrim, N. H., died suddenly at his 
home in that city on January 28, a month before his 
77th birthday. 


M@ Harry B. Medsker, retired commercial photographer 
died at the age of 69 at his home in Cambridge City 
Ind., on January 30 


@ General sales manager Balch of Ansco of Binghamton, 
N. Y., has announced some important changes in the 
company’s home office sales organization. Chiefly 
interesting to our readers are the creation of two new 
departments, Professional Sales and Amateur Sales 
which with the already existing Graphic Sales and 
X-Ray Sales departments, will operate under the direc 
tion of assistant general sales manager R. M. Dunn 
Harry Reeve will co-ordinate the Professional depart 
ment in addition to his current duties as marketing 
administrator. J. B. Titcomb is marketing manager of 
the Finishing Division, Winston Schlag is marketing 
manager of the Studio Division, and Donald Storing is 
manager of Professional Sales Promotion. Harold R. 
Dean will head the new Amateur department. 


@ Ventura & Ruth have sold their portrait studio in 
Hopkinton, lowa, to Mr. and Mrs. D. E. Johnson of 
Cedar Rapids, lowa, who will conduct the business 
under the Ventura & Ruth name. They have already 
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THERE'S MONEY IN MURALS 


Photo murals are bigger business than 
ever. At first, they were seen mostly 
in commercial establishments, offices, 
theatres. But now these giant-sized en- 
largements are high fashion and much 
favored by many of the most prominent 
decorators in the country. They are 
profitable to make and should not be 
overlooked 

Some studios promote mural making 
by informing camera stores and_ re- 
tailers that they have equipment to 

printable 
direct-mail 
campaigns addressed to decorators, fur 


produce murals from any 
negative. Some conduct 
niture marts, house-furnishing stores 
and other likely prospects. A small ad 
in the local newspaper can also be used 
to good advantage 

In printing murals by projection, 
you can readily get beautiful effects 
with Du Pont Black & White Proof 
Paper. It has the essential qualities of 
“Velour Black’’® photographic projec- 
tion paper with normal speed and is 
available in grades 2 and 3. Its special 
surface minimizes grain and scratches, 
and its medium weight makes it easy 
to handle and to mount. It’s available in 
all standard sizes and in rolls up to 40 
inches wide 

For mural transparencies, such as 
are frequently seen in theater lobbies, 
display rooms and show windows, use 
Du Pont “Adlux’’® photographic film 
It’s a film coated on both sides with 
“Velour Black’ emulsion. Easily tinted, 
it creates a spectacular picture. 
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No. 2 


Prove Your Mettle Shooting Metal 


by James Arthur 


Noted Los Ange le 


PART ONE 


There comes a time in the life of every 
commercial photographer when he must 
face the facts of life and place a piece 
of highly polished metal in front of his 
camera. Photographing it effectively 
can be relatively simple, if we under- 


stand just what we are trying to do 


We are in reality dealing with many 


mirrors, each facing in a different direc 
tion. Every light thrown directly at our 
subject reflects as a burned-up high 


light, and every dark area in the room 


reflects black. These extreme highlights 
and shadows must be brought closer 


together, photographically, so that there 
is litthe or no retouching needed to 
make a finished print 

Since we are actually photographing 
a composite of mirrors, all facing in 
different directions, each must reflect a 
light area, if the metal is to look like 
metal. This means that our background 
and table top must be of a light color 

A simple, yet 

effective, photo 

graph of a silver 

tray and coffee 

urn There are no 

strong high 

lights or black 

area thanks 

t diffused 

lighting. The 

etching stand 

out strong and 

lear. A direct 

light would have 

made much ¢ 

this silver set 

ting black 


so that they may easily be lighted to 
reflect the desired tone on our highly 
polished subject 

Perhaps the most efficient method of 
handling the reflection problem is to 
Omar the Tentmaker" and 
build a tent or box around the subject 


become 


with an opening at one end just largs 
enough for the lens to peek through 
There are many materials which can 
be converted into tents. The best is 
silk. It is shiny and smooth-textured so 
that when the light passes through, it 
gives a metallic appearance to the metal 
in the tent. A silk tent also has the 
added feature of 
diffused light 


passing an evenly 


Part Tw 


Stewart, ARPS 


s photographer 


Such materials as tracing paper, trac 
ing cloth or even common white tissue 
paper can also be made into effective 
tents. All stays or runners which hold 
the sides and ends of the tent in place 
must be on the outside since, if they 
are inside, cach of these will reflect 
black or create dark lines on the metal 

The actual shape of the tent is not 
too important. Most people prefer to 
build them in a cone shape with the 
camera lens at the point of the cone 
This can be used in either a vertical or 
horizontal manner with the lighting 
coming from all sides and pointed 
toward the large end of the cone 

Another advantage of the cone 
shaped tent is that, if the chent or 
agency wants shadows or highlights in 
a certain position, a side of the tent can 
be opened and a direct light placed at 
the opening to answer this need. Whil 
this can be done with other methods of 

The same setuy 
photographed in 
the shade with 


h stronger 
highlight tha 
normal and thu 
made a ! 
effective and 
dramatic phot 
graph. No extra 
lighting or re 
flectors were 
used 


' 


lighting, it is much easier to control 
with this type of setup 


Another approach to obtaining the 
desired effect is to take the metal on 
the roof of your studio and place it so 
that it is in the shade and faces only 
the open sky. Even the front or back 
of your studio can be used. But do your 
shooting in the shade! Simple, isn’t it? 
This effectivencss is evidenced by the 
fact that catalog 


studios take their properties to the open 


many of the large 


desert to photograph them. Of cours 
they also use many extras to get the 
desired effects, but as a simple solu 
tion for the ordinary commercial job 


of this article by Mr. Stewart will appear in the next issue of the “New OVER 
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NEW PLASTIC FILTERS FOR ‘‘VARIGAM’’ 


OPTICAL QUALITY...DURABLE... WATERPROOF 


Now 
grack 


new filters made of an optical 
are available for 
with Du Pont ‘“Varigam”’ « 


contrast photographic paper 


of plastic use 


variable 


‘These new filters for “Varigam”’ make 
it even casier to 
versatile 
printing paper. 
They're durable and 
than 40 


times the abrasion re- 


use 
this projec- 
tion 
have more 
sistance of many ordi- 
nary plastics that are 
considered hard. They 
will neither buckle nor 
warp, and tests have 
proved that they will 
withstand intermit- 
tent heat upto 250° F., 
or continuous heat up 
to 140° F.,--~ which is 
considerably higher 
than the operating 
temperature of any 
standard enlarger 
You don't 
handle 


need to 


these plastic 
I plasty 


filters with kid gloves iene 


= static 
They resist most com 
chemti- 


mn them 


mon types of photographic 
cals,and you can easily cle 
with soap and water 

The filters are available singly or in 
sets of five or ten. The 5-A set contains 
filters to provide the five basic con 
trasts most generally used. Set 5-B pro 
vides five intermediate filters for addi 
tional in-between contrast grades that 
The 10-C 
set contains all filters packed in the 5-A 
and 5-B sets, thus providing a complete 


may be needed occasionally 


range of ten contrast grades 

All three sets are supplied with a 
plastic filter holder that fits snugly over 
the lens of any standard enlarger. In 
addition, each package includes a bottle 
of anti-static solution to minimize dust 
collecting static charges. 

Sets are pac ked in neat plastic boxes 
that protect 
dirt 
lent 


the filters from dust and 
Che box is designed for conven 
filter darkroom 


The tid is easily removed, and the filters 


selection ino the 


may be filed in numerical order 

Ihe filters are available in sheet form 
on spect il order for users of accessory 
equipment such as filter wheels, filter 
holders or enlarger colorhead inserts 


dealers now 
have these new pl astic filters for ‘'Vari- 
gam” in stock and will gladly show 
them to you. Be sure to see them next 
time you buy supplies. 


Photographic supply 


Complete set of ten clearly numbered plastic filters for “Varigam,” includes 
filter-holder that fits snugly over enlarger lens 
solution 


selection guide 
not shown), packed in plastic case. 


TO COLOR PRINTS EASILY: Shape a 
piece of beaverboard in a circle large 
enough to accommodate any 
print you may have 


size of 
to color and leave 
a good margin all around. 

the 


screw to 


Fasten disk with 
a drawing-board 
support or to the board on which you 
work. Fix it so that the disk, while 
revolved freely The 
print is then fastened with thumb tacks 
The board 
flat on a 
table or at an angle, easel fashion 


beaverboard 
a nail or 


secure, may be 
to the circular beaverboard 
support, of course, can be 
The disk will permit you to move the 
print into any convenient position with- 
out touching it and getting it finger 
marked orsmeared, and the thumb tacks 
will keep the print from curling from 
the wet colors 
e Copies of the “Du Pont Professional 
Photographers News,’’ ready-punched 
for filing in handy loose-leaf form. will 
be sent free upon request. 





TEST YOUR SAFELIGHT 


Oftentimes, a complaint about lack of 
contrast in a photographic print may 
be caused by fog from a faded safelight 

Safelights are safe enough only when 
used as recommended, with the 
size bulb, at the for 
the proper time. They should be checked 
frequently for fading duc 
humidity 

Make a safelight test today 
way to find even the slightest danger 
signal print in the normal 
manner on your contact printer or un 


proper 
proper distance 


to heat and 


Her Sa 
Ex pose a 


der your enlarger. Then place it near 
your safelight with a coin over part of 
a flesh-tone area. Develop the print in 
the usual way 

If your safelight is really SAFE, there 
will be no spot showing where the coin 
was placed. On the hand, if a 


spot does show, it means the safelight 


other 


isn't providing sufficient: protection 
If you doubt 
light you are using, it 1s better economy 


have about the safe 
to replace it with a new one such as the 
Du Pont S-55X Safelight. Thess 
lightsare inexpensive, and they have an 
that 
mum protection forall sensitized papers 
projection 
viewed under the S-5! 


safe 


orange brown color olffers maxi 


contact. Prints 
X Safelight show 
comparable to that 


as well as 
a quality under 
white-light inspection. Leading photo 
graphic dealers everywhere carry them 
in stock 

* 

I. 1. du Pont de Nemours & Co. (Inc 
Photo Products Department, Wilmington 
98, Delaware. In Canada: Consult your dealer 
or Ltd 


DISTRICT OFFICES 
Atlanta 5, Ga 8 
ton 10, Ma 
Chicago 18, Ill 
Cleveland 14, Ohi 
Dallas 1, Texa 
Los Angeles 38, ( 
New York 11, N 
Philadelphia 2, Pa 


anadian Industries 


5 Peachtree 





taken over and are planning to build a new home 
this summer. Ventura and Ruth are now doing oil 
coloring for the trade from their Hopkinton home 


@ A signal honor has come to Carl Mansfield, 
M.Photog., Bloomingdale, Ohio, who had by invita 
tion — a one-man show of his work at the Smithson 
ian Institution at Washington, D. C., from February 1 
through 28. Mr. Mansfield who, with his partner Charles 
Cox, conducts a studio in Steubenville, Ohio, is rated 
by the American Annual of Photography as the third 
in the world “most prolific exhibitor for five years’ 
in photographic salons all over the globe. Not many 
professionals can find time to make such a record and 
probably 36-year-old Mansfield would be unable to do 
so were he running a studio by himself. 


@ Ampro Corporation of Chicago, makers of sound and 
silent projection equipment, tape recorders and the 
like, have a new advertising manager in the person of 
Robert S. Saichek, formerly of Eicor, Inc., where he 
occupied a similar position 


HM leo MacDonough, photographer for the Toledo 
(Ohio) Museum of Art for 10 years until the early 
1940's, died on January 25 in Huntington Park, Calif., 
where he had been living for the past eight years. 


M@ The Doscher Country School of Photography an 
nounces its 8th annual summer program, starting June 8 
The following courses are offered: Child Photography 
by Josef Schneider; Make-Up by Bob Jiras, head of 
CBS Television Make-Up; Pictorial Photography and 
Exhibitors’ Seminar by Hans Kaden; Miniature Camera 
Techniques by Peter Gibbons; Color Slides Courses by 
Helen Manzer and Alice Stark; Photography for Teachers 
(an accredited course for school teachers) by Gerda 
Peterich; Keystone Course, Advanced Technique, Pictor 
ial Control Methods, Portraiture and Retouching, Dye 
Transfer Color Printing, all by Director John W. Doscher 
Illustrated folder on request if you write the School at 
South Woodstock, Vt 


@ Wm. C. Cullen, Sr., resident of Mendham, N. J., for 
the past 33 years, died in a nearby nursing home on 
January 28 after a long illness, at the age of 90. Mr 
Cullen, born in England, was one of the first experi 
mentalists with the coating of wet plates and the 
sensitizing of paper and, in 1882, opened in New York 
City the photo stock house which, after 70 years, still 
bears his name. 


B® The Bausch & Lomb Optical Co. Ltd, of Canada, 
a subsidiary founded 18 years ago by the noted lens 
firm of Rochester, N. Y., now has a new vice-president 
and general manager in the person of Roy O. Pennock, 
now in his 31st year with Bausch & Lomb 


W@ Percy Y. Howe, president of the nationally known 
stock house of George Murphy, Inc., 57 E. 9th St., New 
York 3, N. Y., writes to tell us that the firm celebrated 


the ECONOMY line 


of photo envelope 
specialties 


* PHOTOMAILERS 
* NEGATIVE PRESERVERS 
*& KRAFT ENVELOPES 
*& GLASSINE ENCLOSURES 
* GLASSINE ENVELOPES 
* COMMERCIAL ENVELOPES 


APEC is your most dependable source of 
quality photo envelope specialties. All sizes 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 West 17th St., New York 11 
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Rennick 


Photometric 
Timer 


Ideal for the PHOTOM 2 
Commercial Lab — viola on Ten | 
So Simple a Child 

Can Operate It — 


Automatic control covers speeds and contrasts of 
all papers, regardless of print size or negative 
density — 


Serves as automatic timer and voltage regulator 
especially valuable for multiple printing — 


will more than pay for itself in a 

short time in paper savings and labor 

overhead PRICE $250 
WRITE DEPT. P FOR THE PINK SHEET 

GARDEN & WILLIAMS 


3266 W. PICO BLVD LOS ANGELES 19, CALIF 


A LIST OF OVER 200 USED ITEMS OF 
PHOTO EQUIPMENT 











BRUNEAU ... 


the finest tripod buy | 
SLWRDY ... 
tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT . 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... . 
Lowers camera smooth- 
ly, safely. 
LIGHT... 
weighs less than 9 Ibs. 
DURABLE ... 
will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. 





| 


its 75th anniversary on April 1. 
started in business at 10 Bond Street, New York, in 
1878 and later moved to the present 
address. Forty-two years ago the company bought the 
building which, eight years ago, was completely mod- 
ernized and today is one of the very few buildings 
in the country solely devoted to photographic supplies. 
Not having visited New York for some years we are 
not familiar with the front of the building as it is 
now but we can well remember the old-time flight of 
steps we had to climb to enter its doors in the early 
1900's. 


The late Mr. Murphy 


three years 


M@ Donald £. Hoskins, formerly of South Dakota, who 
has been operating a rapidly growing aerial photo 
graphy service from Price Field near Columbus, Ohio, 
since his discharge from the Army Air Force last Sep 
tember, went out of business rapidly on the morning 
of January 26. He had just left the field in his two- 
place Aeronca when his engine missed and he smelled 
smoke. He turned back, landed and jumped out with 
a small fire extinguisher but as he opened the hood 
the plane burst into flames behind the rear seat. The 
plane and his photographic equipment were a total 
loss. “It is certainly a tough break,” he writes, “but 
it could have been much worse. | did get ouf alive 
and unharmed, which is much to be thankful for.” 


ee Beverly A. Washburn, who long ago took over the 
old-established commercial studio of the late C. M. 
Hiller in San Francisco, died on December 16. 


@ The following note, from T. Dalbey, head of the 
Fountain Press in London, England (one of that coun 
try’s largest publishers of photographic books and also 
our own subscription agents for the British Isles) nat 
urally pleased us no end: “In reading your December 
1952 issue we notice that you have been granted a 
Certificate of Excellence by The American Institute of 
Graphic Arts for the consistently high quality of your 
Journal. Please accept our congratulations upon receipt 
of this honour, and we know for a fact that an in 
creasing number of professional photographers in the 
United Kingdom are subscribing to THE PROFESSIONAL 
PHOTOGRAPHER and are obtaining much help and in 


spiration from it.” 


@ The Operator of a gymnasium in Van Nuys, Callif., 
was sued recently for $25,000 by a 
contest winner 


former beauty 
for using a photograph of her 


for the 


ina 
bathing suit 
that 


grapher 


advertising purposes, 
such use was 


on claim 


without her consent. 
the charge only 
stating that the picture was taken under the super 
vision of the gymnasium owner. She the 
holding that both mother were aware 
that the photograph would be so used when it was 
taken and did not then protest. Whether either the 
gym owner or the cameraman secured a release, 
don’t know but, had there been one available, 


doubt if the suit would ever have been filed. Which 


No photo- 


was mentioned by name, 


lost, court 


she and her 


we 


we 
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More than 700 fine = 
studios from coast-to- 
coast profitably display 
this seal and reap the 
benefits from this 


National Album Promotion: 














/ F== 8) 
y, 


APPROVED STUDIO 


Family 
Show that You're Prout of Your 


portraits of Bios — — fins! 
Proudly show PONTNS Leather AIP cn 
this ag ru Our Family inlaid * with a 
le ries sol FE nglish ne ae eo poses. bei 
pre ret pone ail ht deckle 
hh 


AMAZING 
VALUE! 
COMPARE 
PRICES! 





this Seal: 
dios Displaying ron 
Get this s BIC F vancal metas a om fomiy siarnoay CLUBS 
‘ “ene a aba ‘ies portraits 
home! $19.95 


‘in be vo arrno ne 
“14. 495 — 
uss OF AMERICA 





MARY BIRTHDAY CU 


Nationally Advertised 
in PARENTS MAGAZINE 


at an established price of 


$19.95 


or as a special to Aunt 
Mary Members for $14.95 


Costs Aunt Mary Studios 
Only $8.50 
—delivered in the studio 










You PROFIT on this 
Family Album Promotion! 


NATIONALLY ADYEREIANE 


LIFE” PS: a ae 














You do the selling...You make the money 
...no high pressure salesmen...no credit 
terms...no door-to-door selling! 


It's a dignified National Promotion 
that outsells all other album plans! 


Here's another big feature for Aunt Mary Studios .. . to help 
build customers, prestige and profits — enabling them to meet 
and beat all local promotions! 


1. For less than half the usual “promotional price” you can 
sell this identical album to your customers and prospects and 
build traffic for your studio — ; 
. at a profit to you! 
2. Your customers immediately recognize the Aunt Mary Fam- 
ily Album as a big value. Because of its low price, they have 


money left for other studio purchases — , ab a proht to youl 


3. Aunt Mary Members are offered a special price of $14.95 
y M f a sf i 

. to get them into your studio again .. . to enable them to 
preserve the baby portraits you've made . . . to build “pride 
in purchase” — . at a profit to you! 
4. Include an Aunt Mary Membership (“periodical Portrait 
Contract”) as part of your album offer to give members a 6 
year photographic record of their baby —and you can include 


if y i > ily portraits — 
if you like other family portraits , at a profit to yout 


5. You can offer a big plus in making portraits of weddings, 
graduates, children, families, men, women — and all these prized 
portraits should be protected and preserved in an album — 

. at a profit to you! 
6. National advertising tie-ups, sales helps and local promo- 
tions will help you sell the Aunt Mary Plan—the Family 
Album Promotion—to make your studio the photographic 
headquarters of your community — dha geehs teed 
Write for details about these two unbeatable promotions 

TODAY to: 


AUNT MARY BIRTHDAY CLUBS of AMERICA 


1700 DELMAR ST. LOUIS 3, MO. 



















LISCO Holders 


DOUBLE 
ACTION 
LIGHT TRAP 


MICROMETRIC 
ACCURACY 


DIE CAST 

FILM GUIDE 
Lisco cut film holders are designed 
for ONE purpose only —to hold 
sheets of film so that the best 
pictures result. 
Surpassing drop tests, accuracy checks, tem 
perature, humidity, and rigidity controls, ALL the 
tests to which other holders are seldom if ever 
submitted, are an accepted part of the rigid 
specifications to which Lisco holders are made 
The plain fact is—Lisco holders are specifically 
designed to meet best the only crucial test—the 
quality of the finished print. 

2% x 3%, — $3.85 4x5 — $4.12 
3%, x 4%, — $3.99 5x7 — $4.71 
Fully Guaranteed for your complete protection. 
Sold at leading camera stores 

everywhere. 
Write for FREE literature. 


LISCO PRODUCTS CO. 


631 West Elk Avenue, Glendale, California 


SEMD FOR CATALOG 
Number 52 


VIO WEST VAN BUREN ST@FFI, CHICAGO 7, ILLINOIS 


COLOR 


Phot-O- Chrome 


CLEVELAND COLOR SERVICE 
3974 East 131st Street 


Dept. PP. Cleveland 6, Ohio 
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brings us once more to our oft-repeated warning: Do 
not make and use prints from your negatives without 
first securing permission, preferably by means of a 
legal written release, from the subject or purchaser. 


B® We are reminded that more of our readers should 
be doing microfilming by a letter from Leonidas Viens 
of West Haven, Conn., who sent with the renewal of his 
subscription (and some extremely complimentary re 
marks) a newspaper clipping telling of the progress 
of the American Microfilming Company of New Haven, 
whose technical staff he heads. Established only last 
April, the firm has already had to expand considerably, 
now has 18 employees and sends machines and trained 
operators all over the east. One recent assignment 
was to film 200,000 engineering drawings in Rochester, 
N. Y. Mr. Viens, by the way, was formerly an instructor 


at the Progressive School of Photography 


Book Reviews 





We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











HIGH SPEED PHOTOGRAPHY, by George A. Jones, 5%x87/s; 
311 pages, 118 illustrations. Cloth, $6.50, postpaid. Publisher 
Wiley. 

Though a British book and one which, so far as lighting 
equipment is concerned, seems to limit itself almost solely to 
British makes, this defect does not apply to the much more 
important subject of high speed cameras, still and motion 
picture, for those of American make or availability receive 
equally detailed treatment. Certain types of motion picture 
work in this field are almost beyond belief, for example cam 
eras that make 100 million exposures a second, thirty of them 
overlapping each other in what appears nothing more than a 
blur to the naked eye. Even though 29/30ths of each image 
is obscured, when viewed through a grid each becomes per 
fectly visible. Although this is a book for the technician in 
high speed work and, because of its scope, a reference work 
of much value, we find it not only easy to read but intensely 
interesting 


a ROLLEI ANNUAL, 1953. 8'%ex9%; 180 pages approx 88 
full page plates, 8 in full color. Paper, $3.50, postpaid 
American Distributor: Burleigh Brooks 

This handsome annual was printed in Vienna, Austria, and 
is distinguished by the fact that all text appears in German 
and English, in parallel columns. The 88 illustrations are the 
winners in an international competition conducted for this 
purpose. There are several interesting articles in addition to 
technical data for all the illustrations. These, we might add 
are stunning examples of halftone reproduction and printing 
it is probably unnecessary to remark that all the pictures 
were taken with Rolleiflex or Rolleicord cameras 


e NAKED HOLLYWOOD, by Mel Harris with illustrations by 
Weegee. 8x1!1, 130 pages, 120 illustrations approx. Cloth, 
$5.00, postpaid. Publisher: Pellegrini & Cudahy. 

Most of our readers probably know that the cryptic word 
*‘Weegee’’ is the nickname of internationally known free lance 
news photographer Arthur Fellig of New York City who pro 
duced, some years ago a collection of pictures of New York 
under the title Naked City. We did not like that book and 
we do not like this, with all respect to the modernists and 
those who like to think that portraying the dirtiest and nastiest 
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Why Professionals Prefer the 


SUPER D GRAFLEX 


eevee eeeeseeeeeerereeeeeeeeeeeeeeeeeeeeeee 


... the only camera with the 
fully Automatic Diaphragm! 


1) e You get full vision focusing 


. e Your subject is right side up on the ground 
glass 
e Picture can be composed on the ground glass, 
while focusing 
e Subject is shown full-size—just as it will appear 
on the negative 


e It's the only camera with a fully Automatic 
Diaphragm, which permits focusing with the 
lens wide open—right up to the moment of 
exposure 

@ Single lens focusing—the picture-taking lens is 
also the viewing lens. No parallax correction 
the picture seen is the picture taken 

e Changing lenses from “regular” to telephoto 
or portrait is quick and easy 


Oe ee © @ Longer focal length lens means better perspec 
. 
ees tive, larger image at same distances espe 


cially important for portraits and scenics 


4) ® Generous bellows extension permits closest 
working distance of 20 inches, with standard 
lens 

@ Rugged Honduras Mahogany-and-metal con 
struction 


@ Built-in flash synchronization 


5) e Focal plane shutter with a top speed to 
1, 1000th. A real action stopper! 


@ Interchangeability of film receptacles lets 


you use all types of black-and-white or color 
film 


© Revolving back, for either vertical or horizon 
tal pictures, at the flick of a wrist—without 
moving the camera 


¢ Large negative size for easy processing 


GRAFLEX 


/ ive “Winning Camera 


Graflex inc, Dept. 52-95-P 
Rochester 8, New York 


Please send me details on the Super D 


Crraflex 
Name 
Stree 

Ci 


County or Zone State 


. 
- 
- 
. 
. 
. 
. 
. 
. 
. 
. 
. 
. 
eeeeeeeeeeeeeeeeeeeeeeeee 
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THE 
“PROFESSIONAL 
TOUCH” 


Top ranking Profession 
al Photographers and 
Newspaper Art Depart- 
ments prefer Paasche 
Airbrushes because of 
their finer control in 
exacting detail render- 
ing. 
They prefer Paasche 
os feer,** “v4” 
or ‘“'V-2'' Airbrushes 
because they have 
double-action control, 
which permits instant 
change of color flow 
from fine line to per 
fectly atomized patterns. They also have capacity for fine, fast, 
detail retouching 
Paasche “‘AB’', ‘‘The Fine Arts’’, Airbrush surpasses all air 
brushes in control of opaque colors, without clogging, making 
finest free-hand drawings and retouchings possible. It applies 
a fine or coarse stipple for different textures, and rapid change 
of color 
The artistic, colored Paasche Art Catalog is yours for the ask 
ing. It shows the many unlimited possibilities obtainable with 
Paasche Airbrushes Use Paasche Airbrushes for 
Air Painting at its very best. 


1931 DIVERSEY CHICAGO, ILLINOIS 





EVERYTHING 


New Extra Fine Grain Developer 
PROMICROL 


DEVELOPER REPLENISHER 


600 cc (20 oz.) $ 1.10 2% litre (90 oz.)....$ 4.00 
950 ce (32 oz.) 2.00 10 litre (2-1/5 gal.) 10.75 
2% titre (90 oz.) 4.00 20 litre (5 gal.) 20.00 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists. 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 











MAKE A 


paintesss QUANTITY 
gion PRINTS 


Don't turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 


Write for samples and 
Post Card 5x7 8x10 complete price list so 


1M $24.00 $50.00 $75.00 you're ready to quote 


5M 22.00M 40.00M 70.00M on the first sample job 
that comes along. 


SPEC 
pa orl KIER PHOTO 


FOR SERVICE 


PHOTOGRAPHERS ~ Dept PR 1265 West 2nd Street 
Cleveland 13, Ohio 
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aspects of life with the camera constitutes some sort of photo 
graphic genius. The publisher's blurb says that the book is 
‘*shocking,’’ which it certainly is; that it is ‘‘funny, which 
to our mind depends on the viewer's idea of humor; that 
it is ‘‘brilliant,‘’ with which we do not agree. Do not be 
fooled by the title because this is not a collection of nudes 
Unfortunately every house has to have its garbage con and 
anyone who has the time can always discover people, both 
the prominent and the unknown, in embarrassing positions or 
situations of which they are at the moment quite unaware. It 
may be, and apparently is, profitable to make photographs 
at such times and of such things but, personally, we consider 
such phetography to be a misuse of the camera and a degrad 
ation of its genuinely artistic possibilities 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











Mi New officers of the Prof. Photog. Guild of Houston 
were installed on Jan. 19, and are: Harper Leiper, 
pres.; Kaye Marvins, vice-pres.; Mrs. Eunice Johnston, 
sec.-treas., plus, as directors: Paul Dorsey, William 
Riling, Harris Johnston and James Davidson. They 
recently issued their first annual membership directory, 
and participated in the local annual Allied Arts Exhibit 
with a display of photography by the members. 


M@ Another Texas group, the Panhandle Prof. Photog 
Assn. met, 50 strong, in Perry's Studio at Borger for 
their annual meeting on Oct. 26. Their new officers 
are: Mrs. Merle Lawson, Vernon, pres.; Ewell Jennings, 
Amarillo, port. vice-pres.; Don Thurman, Perryton, com. 
vice-pres.; Mrs. Reddye Aldridge, Amarillo, sec.-treas. 


MWe don’t receive too much information about the 
doings of the North Carolina Photog. Assn. but we do 
know that they are continuing their district meetings, 
the most recent being: Central on Jan. 11 at Salisbury; 
Eastern on Jan. 18 at Rocky Mount; Western on Jan. 
25 at Gastonia. 


@ On Jan. 20 the Southeastern Massachusetts Prof 
Photog. Guild held their first 1953 meeting, at the new 
store of the Jackson Photo Supply Co. in Boston. A 
large turnout listened to Clifton Fasch, of Milton, on 
the provoking subject of “Are You Making Any 
Money?,” the balance of the time being devoted to a 
general discussion of tax problems. 


MH The Toronto Section of the Commercial & Press 
Photog. Assn. of Canada carried on its monthly meet 
ings through the fall and winter. On Oct. 6 67 members 
met at the East York plant of the Photographic Survey 
Corp., Ltd. for a talk by the company’s sales manager, 
a tour of the establishment and dinner at the firm's 
cafeteria. On Nov. 3, with 47 members present, the 





expo ane changing te 


OMEGA D2* 


No other enlarger has such exceptional ver- 
satility, dependability and complete efficiency 
as the OMEGA D.-2 ... the choice of ama- 
teurs and professionals who want nothing 
but the best! 


OMEGALITE 


New interchangeable 
rce reauce ne | t 
ng by suppre 1 
atches, retouching mark 

Perfect for ¢ ture of pec 


particular! 


Sins . "$42. 15 | 


OMEGA ACCESSORIES extend D-2 versatility 
Rapid-Shift Filmholder, Soft-Focus Attachment, Copy 
Attachment, Colorhead Attachment and others! 


*yes, survey results prove 


more and more critical photographers are 

, making their second enlarger an OMEGA 
OMEGA D-2 D-2! Of a total survey of 600 amateurs and 
STANDARD —_ professionals who recently purchased an 
$1 6850 OMEGA D.-2 only 8% had previously owned 
an Omega enlarger . . . and almost 65% had 

WITH COLORHEAD owned a different make. OMEGA D-2 is the 
50) ONE precision enlarger whose optically cor- 

WITH OMEGALITE rect condenser system matches auxiliary con- 
$159.40 ; densers with the focal length of each lens 
™ from 2” to 6¥g” for uniform brilliance with 
every negative from 35mm. to 4x5” size! 


}Prices slightly higher on West Coast. 


SIMMON BROS., INC. Dept 
30-28 Starr Ave., Long Island City 1, N.Y, 


VALUABLE Please send my FREE copy of “The 3 Basic Points of Print 


BOOKLET FREE Quality.” 


NAME 


Pr. 4.53 





Mail coupon for your copy a 
of “The 3 Basic Points ADDRESS____ 


of Print Quality” 
y a el __ZONE___STATE_ 


Any picture is just a snapshot until it’s enlarged. 
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ANNOUNCING A NEW 


SAFE 


FILM CLEANER 


ECCO +2000 


FASTER-DRYING BETTER-CLEANING 
SAFER—Than carbon tet! 


Send for free booklet 
“Health Hazards of Carbon Tet"' 


Here, at last, developed by Flectro-Chemical research 
the 
Government and indus 
try hygienists rate carbon-tet at 35 MAC 

Allowable Concentration per million parts of 
ECCO #2000 ts rated at SOO MAC-ppm and is 
as safe to handle as rubbing alcohol which has the 


a better, more effective film cleaner, minus 


health hazards of carbon tet 
ppm, (Max 
imum 
air) 


same rating. 


Ask 
bottle 


dealer or order direct. 8&9¢ the 


No C.O.D.’s 


your 


2 -pint 


ELECTRO-CHEMICAL PRODUCTS CORP. 


60 Franklin Street @ East Orange, New Jersey 





group returned to its regular meeting place, the Club 
One-Two, to discuss the forthcoming election and listen 
to several talks and demonstrations. The annual meet- 
ing was held on Dec. 3 and the following officers were 
installed: Herbert Nott, Gilbert A. Milne and 
Brodie Whitelaw, vice-presidents; Inglis, 
Brodie 


pres.; 
Peter 
Kenneth Bell, Everett Rose 
Boyd and Strathy Smith, directors. 


treas.; 
Macpherson, sec.; 


borough, John 


oe 
F 


The 
Ww. 


accompanying photograph 
(Dan) 


from 
the 


comes to us 


Turner who has been representing 


Gross Photo Supply Co. (mountings) of Toledo for 15 


4 w 
we 


| 


Ih 


Ge & 
HU | 


an th 


years in the Hawaiian Islands and for 20 before that 
on the Pacific Coast. Elected during the last week of 
January, these are the 
Photog. Soc 


1953 officers of the Japanese 
of Hawaii, an organization about which 


we would like to have news more frequently. In the 
group are, from left to right, seated: Shuso Kodama, 
director; Henry S. Iseri, vice-pres.; Shojo Kondo, pres.; 
Wataru § Shimizu, Usaku Teragawachi, advisor; 
standing: Heizo Ono, director; Krist S. Kuruso, treas.; 
Randall Okimoto, English sec.; Hideo Ishihara, director. 
The picture is by the Kamibayashi Studio. 


sec.; 


; 


@ The first annual dinner meeting of the Industrial 
Photog. Assn. of America (whose membership still ap 
pears to be pretty well concentrated in New Jersey) 
took place in Clifton on Jan. 23. New pres. Norman 
M. Germond, of the Allen B. Dumont Labs., 
installed. 





Inc., was 


@ The board of the Prof. Photog. Assn. of Greater St 
Louis, Inc. has approved a plan for group listing of the 
member studios in the forthcoming edition of the tele 
phone directory yellow section. At their January meet 
ing, held on the 21st, the members listened to Jack 
Emslie of Kodak, speaking on “Corrective Portraiture.” 


@ in our report of the 1952 convention and election of 


officers of the Prof. Photog. Assn. of California, Inc 


(our November issue) new pres. J. Edmund Watson of 
Los Angeles was termed the organization's “original 
and chief sparkplug,” and now writes to say that we 
gave him too much credit. According to him Paul Ken 
nedy of Arcadia, Kari Romaine of San Francisco and 


Ralph Barton of Whittier, were all very active in form 








It’ 


America’s Finest Line of Wood Tripods and 
Tilt and Swing Heads — 


s RIES for... 


Dealers write for prices and discount 
sheet this tripod 


RIES CAMERA CO., INC. 


Distributed by Hollywood Photo Supply Co., 


6610 Santa Monica Bivd., Hollywood 38, Calif 


on line of 
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PERFECTION 


THROUGH SCIENTIFIC ANALYSIS 
a 


PHOTO LENSES 
The UNIVERSAL FAVORITE! 


DAGOR ANASTIGMAT 
F:6.8 and F:7.7 
Universal All-Purpose Lens 
© 
RECTAGON ANASTIGMAT 
F:6 
Excellent definition, color cor- 
rection and 90° Field Coverage 
e 
WIDE-ANGLE DAGOR ANASTIGMAT 
F:8 
Wide-Angle 100° 
DOGMAR ANASTIGMAT 
F:4.5 
Perfect Speed Lens 


Consult your dealer for details 
or write Dept. PP-4 











C. P. GOERZ AMERICAN 


OPTICAL COMPANY 


Office and Factory 
317 EAST 34th STREET 
NEW YORK 16, N. Y. 


GOERZ 





We seldom carry books in stock and advertise these chiefly 
as o service to our readers, especially those in the smaller 
towns because those in large cities can see the books oat 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open ac 
count or C.0.D., but only if, in our considered opinion, they 
will be a valued addition to a studio's reference library 


ANNUAL PHOTOGRAPHIC 
MARKETPLACE 1953 

[] THREE-DIMENSIONAL PHOTOGRAPHY 
By Herbert C. McKay 

{_] THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams 

] PAINTING WITH LIGHT 

By John Alton 


[] HANDBOOK OF BASIC MOTION PICTURE 
TECHNIQUES, By Emile E. Brodbeck 
| BETTER COLOR MOVIES 
By Fred Bond 


“STROBE” — THE LIVELY LIGHT 
By Howard Luray 


{_] PHOTO-FLASH IN PRACTICE 

By Geoffrey Gilbert 
] PRINCIPLES OF STEREOSCOPY 

By Herbert C. McKay 

[] HOW TO PAINT WITH AIR 
By Frank J. Knaus 
PICTURE FRAMING 
By Edward Landon 

[.] DEVELOPING 
By C. 1. Jacobson 
PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abel 
SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 
PHOTO OIL COLORING 
By Lucille Robertson Marshall 

] LOOTENS ON PHOTOGRAPHIC 

ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 

[-] UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 

{_] KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred Bond 
TABLE TOP PHOTOGRAPHY 
By Harkness & Draper 

(_] COPYING TECHNIQUE 
By George B. Wright 


(In Ohio, add 3% for state sales tax.) 
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EXPAND PRODUCTION WITH 


STAINLESS STEEL SINKS 


@ FINEST 18-8 
STAINLESS STEEL 


@ IMPROVED 
ENGINEERED 
DESIGN 


Available in 
16 standard 
sizes from 3' 
to 6° long and 
z9° to 35” 
wide. All 

38" high 
Double seamed 
for extra 
strength 


Type B with 
" splashwall 


(Type A 
without 
splashwall.) 
Sink removable from stand for flexibility and convenience 
SPECIAL SIZES MADE TO ORDER. 


SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 
or Write for Free Illustrated Catalog No. H149 


LEEDAL STAINLESS STEEL PRODUCTS, INC, 


2707 SOUTH WELLS STREET & CHICAGO 16, ILL 


COMPACT 
PROFESSIONAL 
<6 “PUNCH” LIGHT 


© Adjustment handle with 

simple locking device gives 

finger-tip control. 

® Suitable for 

reflector 

spot. 

®@ Switch on back panel. 15 

ft. cord winds on back clips 

when not in use 

® Durable glow-tone 

hammertone finish. 

® Bar 

rod or 
WITH 
STAND “ ft.) 

TRI-FLOOD 


$13.90 
(without stand) $7.95 
Model 135 
Lamps Extra 


JAMES H. SMITH & SONS CORP. 


GRIFFITH, INDIANA, U.S.A 


all types of 


lamps flood or 


tan 


mounts on any 
—, 


¥%"’ 
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ing the all 


and all 


association; three preceded him as 
Mr. Barton carried 


idea of affiliating local groups with the state 


pres.; 
should receive great credit. 
out the 
and Mr. 
convention. Thanks, 


Romaine put over their first highly successful 
friend Watson. We are always glad 
to give credit where credit is due and never intention 
ally slight anyone. Their next convention will be billed 
as a Convention, sponsored by the 
Prof. Photog. Assn. of California,” from July 25-28, with 
headquarters at the Wilton Hotel. “The 
afforded us by the City of long Beach,” Mr. 
Watson, “are the finest | have ever seen outside of the 
Conrad Hilton Hotel 
are even better.” 


“Western States 


facilities 
writes 
some of them 


in Chicago, and 


W@ Members of the Photog. Mfgs. & Distr. Assn, 
has in New York City, 
elected all their officers for the coming year 


which 


its headquarters recently re 
Jacques 
J. Harold Booth, 
John G. Marshall, John 
Wilfred L. Knighton, 


With them will serve the following regional 


Bolsey, Bolsey Corp. of America, pres.; 
Polaroid Corp., Ist vice-pres.; 
G. Marshall Mfg. Co., 


exec. 


Inc., treas.; 
sec. 

C. Connor, 
Heck, Da-Lite 


Robert Craig, Craig Movie Supply 


vice-presidents: George 
Gilbert 


Inc.; 


Sylvania Electric 
Products, 
A. Lipsitz, 


Co. 


Inc.; 
Arel, 


Screen Co., Inc.; 


MH Members of the Massachusetts Prof 
the 
Photog. Assn. 


Photog. Assn., 
recently organized Rhode 
held an open 
12 at the Bachrach 
Augustus Haffer 


with officers of 
Prof. 


house meeting on the night of Feb. 


Island 


as special guests, 


finishing plant in Newton. conducted 
which he directs. 
Bradford Bachrach and 


Robert 


a tour of the finishing department, 
On the 
other top-ranking Bachrach staffers: 
Miss Gough. 


program were two 


Finlay and 


Wi The 5th annual convention of the Prof. Photog. Assn 
of 18-19 


in 


Louisiana took place Jan. 
with a 


in New Orleans, 


substantial increase attendance over the 


year and nearly 200 entries the picture 
exhibit which turned out to be by far the best to date 
Officers elected for 1953 are: Leon Trice, Sr., M.Photog., 


previous in 


The new Louisiana officers, from left to right: Calvin 


Blue, Leon Trice, Sr., M.Photog., and Don White 











PREPARE NOW! 








FOLDERS 

Distinctive SCHOOL FOLDERS printed with 
the school insignia, that finishing touch, 
that means so much to the graduate, and 
gives you that added prestige. These 
SCHOOL FOLDERS are smartly styled, 
unique in design, made of quality mater 
ials, that will give you an advantage in 
the competition todav. 





SCHOOL ALBUMS 
SCHOOL ALBUMS mean extra sales 
These attractive SCHOOL ALBUMS 
have a mottled stock cover, with a 
feathered edge. Senior Year Book, 
is printed on the cover in silver and 
black giving it a smart appearance. 
The inside has a place for recording in- 
formation, the graduate's picture, the 
class picture, and space for autograph 
It is the Album that every graduate will 
want to own. 
—_ MINIATURE 
EXCHANGE 
CARDS & THANK- 


YOU-CARDS 


These attractive Cards for 214 x 3% 
prints with envelopes are just what the 
graduate will want to say Thank You 
for that graduation gift. Show them to 
your customers and watch your sales 
grow. 





OHN BYRNES CO. ine. 





HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we publish one or more excep 
tionally good photographs by our readers 

THE BEST IS featured like the Blue Ribbon Photo 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by dis 
playing the original and the Blue Ribbon repro 
duction in his show window or case 


WE PAY $25.00 cash for each photograph selected 
and $10.00 cash each for any Honorable Men 
tions the judges, in their discretion, may award 
Winning photographs are returned and the 
makers retain all other rights to their use or 
future sale 


THESE SIMPLE RULES must be followed 


1. Any reader of THE PROFESSIONAL PHOTO 
GRAPHER may compete 

. No one may submit more than three photo 

graphs in any one Contest 
Entries must not have been published or 
exhibited before. 
Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 

. Any subject is eligible: portraiture, commercial 
fashion, illustration or whatever. 

. Entrant’s full name and address must appear 
on back of each photograph. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again 
Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio 


TENTH CONTEST 
CLOSING DATE is June 15, 1953 


FROM ENTRIES RECEIVED between March 16, 
1952, and June 15, 1953 the judges will select 
Blue Ribbon Photographs for August, September 
and October. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging 


LET’S HAVE YOUR ENTRY 
—WNOW! 


33 LYMAN ST., SPRINGFIELD, MASS. 
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New Orleans, pres.; Calvin Blue, Lafayette, vice-pres.; 
y ADVANCE IN 

REVOLUTIONAR Donald D. White, Bogalusa, sec.-treas.; plus, as direc 
vm e erecel IN RECENT YEARS tors: George Shorter, Shreveport; Earl Williams, Monroe; 
LENS CON Mrs. Elizabeth Butts, Opelousas; A. L. Duncan, Jen 


Voigtlander APO LANTHAR 4.5 lens nings; Otis Johnson, Shreveport; Phyllis Moore, M.Pho 


tog., Alma Allyn and Lee Tilton, all of New Orleans. 
Nothing like it The program included: Miss Martha Pyke, M.Photog., 
on the market! 
The Ultimate in 
color correction! Machine Co., Youngstown, Ohio; Howard A. Schumacher, 


Houston; Lester Kubiac, Hon.M.Photog., Photogenic 





FEATURING Graflex, Inc., Rochester, N. Y.; Wes Carolan, Milwaukee; 
© Freedom from distortion Robert Kleinfeld, Atlanta office of Sylvania Electric 
© Full color correction 
© Maximum definition Products; Ed. Curry, Milwaukee; Howard Kirby of East 
© Wider range of tones 
@ High resolving power 
¢ Flatness of field Kans. The 1954 convention will also be neld in New 


man Kodak; Carl W. Johnson, M.Photog., Hutchinson, 


Here is a new five-ele it unsymmetri cal anastigmat of Orleans at the Monteleone Hotel, dates being Jan. 31 
original custom design is unsurpassed for color sepa- 
ration or transparency photography and naturally ex- and Feb. 1. 
cellent for black and white work too 
Voigtlander has created a brilliant edge-to-edge sharp- 
ness , »0 Lanthar, that could formerly be found @ Arthur Johnson, Springfield, brings us up-to-date on 
only e Vv low and costly apochromatic lenses 
designed fically for process work. This means cleaner the Soc. of Prof. Photogs. of Western Massachusetts as 
ol Plim tior { distortion, and uniform quality be r “ 
sod 4 adverse light apeditions follows Last 1952 meeting held in Nov. with Ralph 
THE APO LANTHAR F4.5 LENS IS AVAILABLE Oggiano present and 165 in attendance. No meeting 
IN TWO FOCAL LENGTHS: Bex 
6 inch (15em) to cover 4” 15" in B's inch (21 cm) to cover 5” x 7” ‘ ; 
Press Compur-X sync shutter at in Compound Shutter meeting Jan. 18, with 72 present and, at business 


$9850 $16900 session, re-elected all officers: myself, pres.; Ray Spar 
Mail orders filled. Add postage. row, vice-pres.; Harry Wright, treas.; Edwin Hausa 
mann, sec.; Stanley Wojno, asst. sec. Initiated plans 


. Featured Henry Dormitzer on speedlights at annual 


WORLD'S LARGEST for Society's first annual picture exhibit from Feb. 8 
CAMERA STORE to Mar. 1 in the Springfield Museum of Fine Arts, 
following which show will go to Pittsfield, Greenfield 
and Amherst, in that order. Said exhibit started on 
schedule with 396 of the public checking for the 
‘opening tea.’ Already planning larger and more thor 
Amazing new discovery for... ough affair for next year. Two 15-minute radio inter 
views prior to opening and same during first week 

BETTER GLOSSY PRINTS plus promise of TV time before end of month in which 
to show difference between good and poor photo 
more brilliance graphy. Full page display in Springfield Republican 
rotogravure section Feb. 22. Vice-pres. Sparrow moved 
no dry spots in his own Hammond organ to provide music for the 


no dull edges 


110 West 32nd Street + 113 West 31st Street 
Ln New York 1,N. Y. + LOngacre 4-1600 passed 








entire opening afternoon. Members much enthused.” 


. M Founded only last fall, the Ohio Prof. Phot 
“7 curling unde y tas — e ee 10 Pro otog 

Assn. got off to a flying start with its first convention 
te Sb a a Feb. 15-17 at Columbus. By opening day about 120 


members had signed up; when the convention was 
= — over the paid membership was over 350. The elaborate 
program, which caused many to say they would far 
rather attend such an affair, at its far lower cost, than 


ENDS FERROTYPE TROUBLES G national convention, included: Paul H. March, Defi 


ance, Ohio; Jack Small, M.Photog., Cleveland; Jack Spratt, 
a, A 8 ee S | , 


Youngstown; Lee Mann and Huron C. Tinkey of Kodak; 


. . : ° Fred Schmidt, Mount Vernon, Ohio; Ford P. Ray of Du 
Mix Glosco with water . . . dip prints 
Pont; Vernon Cady, Cleveland; Marvin A. Snow of 


before ferrotyping. Professional size Ansco; Edward L. Martin, M.Photog., Dayton; Madison 

. treats thousands of prints ‘ee only Geddes, Cleveland; Mike Tatem, Columbus; Lawrence 
$4.95 per | pound package. Money P. Brand, Cincinnati; Horace Chase, M.Photog., New 
Back Guarantee. Albany, Ind.; Fred R. Bill, M.Photog., and Art Miller, 
Cleveland. William Hudlett, M.Photog., Lakewood, Ohio, 


Osco CHEMICAL Co., INC. acted as banquet toastmaster. As planned when the 


P. O. BOX 2157, DEPT. P ATLANTA, GEORGIA assn. was organized last fall, the officers hold over 








(Turn to page 55) 
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7 out or 10 


PROFESSIONALS 


PHOTO -TOOLS 


t Every-Day Per- 
formance 1 Biggest . 
Volues ! Unlimited ” al 
s! Made by Experts : 
svexperts! 55 Voor ° 
“Know-How ' 


Here are only a few of 
“PHOTO- ro 
and by 

ORKE “8 JAMES... Syed 

@SOLAR ENLARGERS 

World's Preference; Spe- 
cial Tondenser System; 
‘“‘Finger-touch’’ Focusing; 
Dust-free Neg. Carriers, 
etc., for Superb Perform- 
ance. 35 mm to 5x7 in. 
366.50 to $298.50. ....... 


®B G J SPEED PRESS 
Basj ‘ a 


adget Free — Abuse Proo 
Revolving Back, Dual Con- 
trols; Drop Bed; etc. All 
Functional Features. 214x 
34-4 * 5°—$69.50-$84.50. 





e8 x 10 B&J Com- 
mercial View Camera 
Pr for 

turdy Exacting Perform- 
ance; Long, Durable Bel- 
lows and Unlimited Ad- 
justments. 4 x% 5; 5x7 
from $74.50 





REMBRANDT 
cont eAly CAMERA 

! — Quick Fo- 

cusing, eth Lock, 

Hooded Focusing, Ground 

Glass, Hardwood Frame, etc. 

Quolity in Details, 4 x 5; 

5 x 7; $69.50 to $99.50... 











®REXO-GLOSSY 

Double- Duty DRYER 

td! Thermo- 

ward eat Control, 750 

— 2% x 3% prints per 

hour, Double Electric Heat- 
ing Elements $47.11 








@ COMPLETE PROFESSIONAL EQUIP. 
esx 10 B & J Metol Pro-Contact Printer 
Individual Lamp Controls, etc., $99.50. 
@ Largest Stock of Lenses ! 
@ Complete Laboratory Equipment ! 


Write for Complete 
72 page Illustrated 
FE PHOTO-TOOLS 
CATALOGUE 1051H 


Burke «James, Inc. 


FINE PHOTOGRAPHIC EQUIPMENT SINCE 1897 


321 S$. Wabash Ave., Chicago 4, Ill. U.S.A. 














Portronic Portrait-—Susans of Hollywood (John E. Reed) 
(70mm picture actual size) 








GOOD) 














AUTOMATIC PORTRAIT CAMERA 





Ask Your Dealer or Write Us 


hotographic 
roducts Inc. 


6916 Romaine Street 
Hollywood 38, Calif. 
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iD 
APRIL 


Blue Ribbon Photograph 


By 
Norman Partington 


» Durban, Seuth Africa 





Honorable 
Menti 


By 
Verland 
Jensen, 

Torrance, 
Calif. 





An item I read in the December Carolina Photographer interested me greatly. 
It seems that the Reverend Robert F. Shelby, Jr., a North Carolina minister 
whose late father was a well-known photographer of that state, selected 
"Your Photograph" as the general topic of a series of sermons delivered on 
six successive days. Here are their individual titles and respective Bibli- 
cal references: "Take a Look at Yourself" - James 1, 16-27; "What Does Your 
Face Say? " Exodus 34, 29-35; "The Art of Writing with Light" - Ephesians 
5, 1-9; "Out of Focus" - Matthew 6, 24-34; "Your Photographic Album" - Psalm 
139, 1-14; "The Eye You Cannot Escape" - 1 Peter 3, 8-12. "We should feel 
honored," wrote editor Walter H. Sherrill, "that our profession can be used 
to illustrate the religious meanings so vital to our Spiritual welfare." 
Further comment by me would be Superfluous. 





It wasn't too long ago when the big amateur monthly Popular Photography 
commenced playing down the first half of its title with the word "Popular" 
becoming smaller issue by issue, until finally it disappeared entirely and, 
by official announcement, the magazine became Photography. Now I note that 
the long-established monthly American Photography, which came into exist- 
ence decades before Popular Photography, is running the word "American" in 
quite small type on itS cover and emphasizing the word "Photography" to the 
point where those who buy copies over the counter cannot help but become 
confused. I know I myself had to look twice when my laSt copy arrived in the 
mail. I can't say I blame American Photography, which is the oldest American 
photographic periodical (the second being The Camera and the third THE PRO- 
FESSIONAL PHOTOGRAPHER), but this is the kind of situation which makes attor- 
neys rub their hands in glee. 

















As is true of many states we have a sales tax here in Ohio, but when a pur- 
chaser places a formal statement on his orders to the effect that they are 
exempt, the seller does not add and collect the tax. Also, enforcement is 
extremely lax. One of my good commercial friends here in Cleveland, visit- 
ed by sales tax auditors for the first time in 18 years, was faced with a de- 
mand for sales tax and penalties totaling $3,700 covering the past four- 
year period. He explained, and proved, that in each casSe the orders had 
been stamped "not Subject to sales tax" and had been accepted by him on that 
basis in good faith. When the case finally came up for hearing he requested 
a postponement and asked that the tax commissioners, during that time, check 
the books of certain of his larger customers (whoSe orders made up $3,200 of 
the total he was being asked to pay), pointing out that if they had been claim- 
ing unauthorized exemption on orders placed with him, undoubtedly they had 
been doing the same with other suppliers. He felt that such an investigation 
by the tax commission would uncover revenue from unpaid taxes and penalties 
amounting to many times what they were trying to collect from his compara- 
tively small firm. The suggestion fell on fertile ground. He was granted a 
90-day poStponement and now feels sure he will not have to pay the $3,200. 
The balance of $500 he is willing to pay because it comprises many small 
amounts from numerous small customers and would cost him more than that sum 
to go through his books and try to collect from each one. 
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JOSEPH G 
VALLOW 








From where | sit here in Cleveland such good- 
sized Ohio cities as Lorain, Ashtabula, Elyria and 
others —- | hope their Chambers of Commerce 
don’t take offense — look like small towns. So, 
for that matter, do the capitals of some states. 
| believe that for statistical purposes govern- 
mental bureaus classify any community of less 
than 25,000 population as a small town. Yet 
there are many cities and towns of only 10,000 
population where several prospering photographic 
studios exist. | can remember when, a good many 


years ago, a Pennsylvania photographer (now 
dead) was featured at the national and other 
conventions because of his achievement in build- 
ing a successful business in a city of only 4,000. 
That’s what most of us begin to think of as really 
small with respect to possibilities as a business 
center. Now let’s cut that in half and consider 
the problem to be faced by a photographer in a 
town of 2,000 — and don’t say it can’t be done 
because here‘’s the story of a man who is actually 
doing it! — Charles Abel. 


; I 


BUSINESS IS WHERE YOU CREATE IT 
By Joseph G. Vallow 


IT WAS A LITTLE OVER three years ago that my lovely and charming wife and |, 
along with our two small boys, decided to go ‘‘on our own.'' We landed in Minonk, 
in northern Illinois, where the soil is rich, black dirt that sells for five hundred dollars 
an acre (when you can buy it at all), and King Corn rules. We bought what is now 
the Vallow Studio from Mr. and Mrs. O. W. Smith who, coming from Moline, Illinois, 
had started the business in 1938. | paid them one thousand dollars for it, lock, stock 
and barrel and, after figuring it all up, | guess you might say that | really bought the 
studio name, plus some equipment. | had to add spots, floods and speedlights, 
enlargers and contact printers and make the darkroom larger. The item which was 
of most value was the 8x10 Century Studio camera which, though old, was in 
excellent shape and which | am still using. 








| bought the place in January and although it was a ground-floor studio | 
wasn't too happy with it. It was too small and in a building which | considered a 
fire-trap, aside from being a block away from the business district. | was fortunate 


Many a big-city photographer might 
well envy Mr. Vallow this lovely, mod 
ern home on which, after only three 
years, he has only a few more poy- 
ments to make. Here is tangible proof 
of what good, honest photography 
plus hard work can accomplish 











JOSEPH G. VALLOW 


in finding quarters on the main street right 
in the middle of the business section and 
thought the location better even though it 
was upstairs. Also, because | agreed to do 
all painting and remodeling myself, | was 
able to get the space for a very reasonable 
monthly rental for as long as | wanted it. 
Putting the new studio in shape has of course 
taken time because we had to work things 
out gradually, but with a very good credit 
rating and the help of a very understanding 
stock house we have accomplished a great 
deal. Last year, for example, we put in a 
Pako washer and now we are dealing for a 
Pako drum dryer, We have added an Omega 
Il and an Elwood so that, in addition to a 
Solar which we brought with us when we took 
over the studio, we now have three enlargers. 
In other words | am a believer in plowing as 
much as | can back into the business. 

This fair city of ours has a population 
of 2,000 and because it is a good German 
community | felt at once that it would be a 
good town in which to establish my studio. 
Mr. Smith told me that we would be able to 
make money and a good living, but that it 
would take time. He was right, only | think 


it has taken us less time than he expected 
because, three years later, we are very 
happy, occupy our own home on which we 
have only a few more payments to meet and, 
what's more, can call the local banker by 
his first name. In Mr. Smith’s last year as 
proprietor of the studio he grossed about 
eight thousand dollars. In our first year we 


did about the same, but it was an uphill job. 


Last year our gross rose to eleven thousand 
We had made up our minds that we were 
going to increase the gross every year or 
know the reason why. One reason is that we 
have increased the number of sittings by 
about a hundred and fifty a year 

Naturally ours has to be a_ general 
purpose studio, including portraiture, com 
mercial work, photo finishing, selling supplies 
and framing. A lot of photographers say 
and they may be right — that photo finishing 
is a necessary evil, but with us it pays the 
rent, water and light bills every month while 
in summer, when in a_e studio like ours 
portraiture and commercial work are very 
slow, the finishing also assures us of our 
regular three meals and steak once a day. 
Our studio is strictly a “one-man” affair 
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though | do have a high school boy who 
shows up in the mornings to clean up the 
place. This is necessary because | try to keep 
the place spotless. Normally we develop roll 


film three times a week and give eight-hour 
service on those days. In the summer, when 


we have heavy runs of roll film, | often 
develop them in the evening, let them dry 
over night and am printing by four in the 
morning so prints will be ready by five that 
afternoon. 

Our portrait work of course covers the 
entire field. We take anything and everything 
for which people have the green stuff to 
pay and, of course, some for which we later 
find they don’t. When photographing babies 
and small children | use three small Thrift- 
Lite speedlights working off the Packard 
shutter on the studio camera. Though these 
Thrift-Lites are small, they do a man’s size 
job. For large groups | switch to my large 
floods and overhead indirect lighting. | 
usually combine spots with the floods when 
photographing brides. Surprisingly, in our 
small city, we have a considerable number of 
formal weddings. When we first came to 


Minonk it was almost impossible to sell an 
album of informal wedding pictures and not 
until | finally made one without charge did 
that idea go over. 
albums for nearly all the weddings. Of course 
we also aim for formal wedding portraits at 
the studio and when this is not possible with 
the wedding party, | at least ask the bride to 
come in some evening for a formal bride 
portrait. 


Now we sell informal 


The commercial work has to be pretty 
much what comes in of its own volition, chiefly 
because | simply do not have the time to go 
out and solicit more of it. At certain seasons 
of the year we do some fashion work for the 
local dress shop. There should be more com- 
mercial work and | don‘t doubt this branch 
of the business could be increased but | 
haven't yet figured out how | can be in more 
than one place at a time. 

One of the first things | did after arriv- 
ing in Minonk was to call on the publisher 
of the local newspaper, which is one of the 
finest weeklies in Illinois, and offer to make 
all of his news shots in return for a credit 
line. | had made up my mind to get the name 











of Vallow before the public as much and as 
often as | could, and | feel that these credit 
lines are the best possible advertising for 
the studio. The paper now also uses our 
wedding pictures and | consider that excellent 
advertising. In fact not a week goes by with- 
out our credit line in the paper. Then, too, 
this means that | am present at every public 
affair and always taking pictures so people 
cannot help but remember who is the local 
photographer. | will say that the first year 
was no easy matter, but by now we are draw- 
ing trade from five nearby towns, five, six, 
twelve and fifteen miles away. Mr. Smith had 
only a little of this business even though he 
had a number of relatives in at least one of 
those communities. 

While | try to produce portraits that are, 
in my opinion at least, photographically satis- 
factory | find that what appeals most to my 
customers — the likeness taken for granted, 
of course — is clearness and sharpness and 
you'll see from whatever the editor selects 
from the group of prints | sent him that my 
lightings are crisp and snappy, with plenty 
of attention to detail. Once in a while | try 
to talk some of the younger folks into softer 


effects, and am gaining ground on this. | use 
the best paper possible for all my work and 
deliver much of it on the Y or so-called silk 
surfaces but because silk is old-fashioned to 
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sO many people nowadays | call it a “Nylon” 
finish, which seems to be a selling point with 
much more appeal. We use smoother surfaces 
of course for our oil. colored photographs. 

| never high-pressure customers into 
buying. | prefer to assume that they know 
what they want and am happy for whatever 
order we get. It is a lot better, in my exper 
ience, to let customers have what they can 
pay for than to do a lot of heavy selling to 
get a large order only to find that we have 
to carry much of it on the books. Our wed 
dings have been averaging fifty 
dollars each. | will go anywhere to photo 


around 


graph a wedding though | charge mileage 


and extra cost when | have to leave the 
studio. On such occasions my wife comes in 
and holds down the fort but those are the 
only times when she helps out in the studio 
as we both feel that her real job is with our 
home and family. 

| treat all customers alike and am as 
courteous to them as possible, even when 
some of them are a bit — shall | say 
difficult. If | am in the reception room | open 
the door and greet them; | help the ladies 
with their coats and with their children; | 
make it a point to thank each customer at 
least three times for coming to our studio. 
These are little things but | consider them 


important. All photographers have heard this 








many times but | am going to repeat it 
know from my own experience 
“the best advertisement is a satisfied 
customer’’ because he or she will tell neigh- 
bors and friends. | know that this alone has 
brought us many weddings, and | might add 
that | have yet to have a bride say later that 


she didn't like her wedding pictures. 


because | 
that 


We go out of our way to give service. 
On the rare occasions when people don’t 
like their proofs we will gladly make a re- 
sitting to keep them happy. | work nights on 
photo finishing at rush seasons as | have 
already explained and will work at night at 
any time if a rush order must be completed. 
More than once | have made a special trip 
to the studio to get a package of photo 
finishing work for some customer. However 
| make it a practice not to work on Sundays 
except for weddings or other church activities. 
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In other words we sell ourselves first and then 
selling our photographs seems to come a 
little easier. | give what time | can to local 
civic affairs. | am a past vice-president of 
the Chamber of Commerce and last year ran 
for the school board. | wasn’t elected but 
made a lot of friends just the same. 

Getting back to photography, while | 
don't feel that | have made any perfect por- 
traits yet, | am working hard at it. | am 
always trying new poses as well as new types 
of lighting. When | see something different 
in a pose or lighting which | think might 
appeal to my trade | always try it first on a 
model, never experimenting on my customers. 
1 am fortunate in that we know several local 
young girls who are willing to pose for me. 
| not only give each model a set of the 
photographs but pay her three dollars an 
hour. When | have a new idea | want to try 





out | may easily work for two hours and shoot 
twenty-five or thirty 5x7 films. In the end, if 
| am pleased with the results, | have something 
new to offer my customers. This, too, is 
important and especially so in a small town 
where most of the people know each other 
and unless the photographer keeps on his 
toes his poses, his backgrounds and his light- 
ings begin to look too much alike. That's 
when customers start looking for another 
studio, in some other town if necessary. 

| don’t have the exact figures but believe 
we spend about three percent of our gross 
annually for advertising, most of which is 
spent for space in the local paper as well as 
the five weeklies in the five other towns from 
which we draw. We find this newspaper 
space is very effective, especially for the 
annual baby special which we offer in the 
late spring. Naturally we subscribe to all 
these papers but, in addition, we take three 
nearby dailies and take pains to watch the 
society items. Whenever we read an engage- 
ment announcement we promptly send a 
personal letter to the prospective bride sug- 
gesting our services for photographing the 


wedding, and we know these letters get 
results. 

While we sell cameras as well as ama 
teur supplies we are careful not to tie up too 
much capital in stock. Most of our camera 
sales are in the high priced field so usually 
we wait until we actually have an order 
before we ourselves order 
house. This may limit us to some 
sales but it’s better than having a lot of 
money represented in stock on the shelves 
We make a serious effort to keep up with 
what's We try to 
attend, and usually do, all the photographic 
conventions reasonably near us and we go 
for the purpose of getting something worth 
while out of each. Last year we spent our 
week's vacation in Rochester, N. Y., trying to 
see what we could learn at the Kodak plants 


there, and we feel it was well worth the trip. 


from the = stock 


extent on 


new in the profession. 


To sum up our operation here, we feel 
we made the right move in locating in a 
small city like Minonk and my wife and | are 
very happy to be part of this fine, clean little 
community. We have often thought of moving 


(Turn to page 58) 
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DATA: 


THIS SUBJECT was 
developed for 


photographed on Kodak XX film, 
in DK-50, one-to-one. The 
print is a projection on Velour Black glossy #2, devel 
oped two minutes in D-72, one-to-two. 


10 minutes 


CRITICISM: 


THIS MONTH we have an excellent example of what 


may be called “every day photography.” Literally tens 
of thousands of such pictures are made every year and 
the photographer who can build up a reputation for a 
uniform product of this quality will make a very com- 


fortable living, although he may win no gold medals. 


Practically no part of this print is blocked up and 
no detail is missing at any point, everything being 
sharp, clear and distinct. It has evidently been taken 
with a lens of the proper focal length as no distortion 
is apparent. The lighting brings out the shape and 
roundness very nicely. The print, as it is, would serve 
perfectly as a record of that particular item, apparently 
some sort of machine tool part. If intended for use 
as an illustration a commercial retoucher could finish 
it up for the purpose without spending undue time and 
trouble upon it. 


In studying this print a very interesting effect 


presents itself. As it is, the projections of the larger 


part of the device point downward. Now this is 


undoubtedly what was specified, and we are not 
criticizing the position selected. But if the reader will 
turn the page around so the reproduction is upside 
down, and as a result the projections point upward, 
the whole appearance becomes more pleasing, the light 
ing becomes more natural and there is a feeling of 
movement as well as better balance and 
spacing. However we find the angle of the object very 
pleasing no matter how it is observed; in fact when 
viewed from each of the four sides there is a different 
effect and all are good. 


somewhat 


The processing is also good and in our opinion 
the maker has produced a very satisfactory photo 
graph of a very ordinary subject. Again we feel we 
should impress on our and profit 
of being suitably equipped, and having the necessary 
ability, to handle assignments of this type in their 
respective communities. Many who can make an occa 
sional 


readers the merit 


award-winning picture, although we are not 
belittling work of that type, cannot produce satisfactory 


run-of-the-mine photography. 





There is noth- 
ing at all pro- 
saic about 
these two fine 
pictorial shots 
of Illinois Cen- 
tral rolling 
stock at work. 








When a railroad bridge is replaced the 
old one remains in service until the 
final switchover is made. Often then, 
as in the case of this old bridge at 
Cairo, Illinois, the cheapest way out 
is to blast it off its foundations intc 
the river. A photograph like this re- 
cords just such a dramatic moment in 
the life of the Illinois Central 


MHKIND | Hil 


ILLINOIS CENTRAL'S THREE-MAN TEAM 








By Frederick Claude Kramer 


THERE WAS A TIME when the term “industrial photographer’’ was applied almost 
exclusively to a comparatively few commercial cameramen on the permanent payrolls 
of firms engaged on “heavy industry,’’ steel plants, large factories and the like. 
Later, as the demand for commercial photography of all types expanded, so did 
the field for industrial photographers. The railroads found they needed such men 
badly and, as other forms of transportation entered the picture, so did the bus and 


And here, this time shot from the air, 
ore the proud new spans at Cairo 
which replace the old 





air lines. Manufacturing establishments of 
many kinds followed, including department 
stores and other business concerns, and the 
idea of having ‘‘our own’’ photographer 
rapidly spread to museums and all sorts of 
institutions far removed from the business 
field. Today there are more industrial photo- 
graphers (or “in plant’’ studios) 


former ‘‘exclusive commercial 


than the 
studios’’ from 
which they originally sprang. Some may ques- 
tion that statement but the fact remains that 
many former exclusive commercial studios are, 
in these days of stiff competition, branching 
out into wedding photography, school pic- 
tures, informal work of all types, color movies 
and stereo. If this trend continues the day will 
come — and it may not be too far away — 
when professional photography, which once 
consisted of two chief divisions — portraiture 
and commercial work — will break down into 
four: portraiture, 
graphy, industrial 
photography. 
Some of these industrial photographic 
establishments are truly enormous, employing 
behind their cameras 
specialists in everything from advertising 
illustration to  photomicrography, X-rays, 
photospectrometry and other scientific and 
technical elaborations of modern photo- 
graphy. In contrast are those whose staff may 
consist of One man who spends most of his 
time making photostats or photo-copies, with 
an occasional foray 


general purpose photo- 


photography and news 


individuals who are 


into portraying some 


The Illinois Central 
staff make many “Men 
at Work” portraits like 
the above for the 
road’s house organ. 
And, for publicity pur- 
poses, “stunt” shots 
like this at the right 
are often needed. This 
emphasizes the con- 
trast between the in- 
terior of a modern re- 
frigerated box car and 
a replica of the first 
chest in which a re- 
frigerated shipment of 
perishable fruit ever 
moved by rail. The 
press agent who 
dreamed up this pic- 
ture was no doubt a 
lot happier about it 
than the model in the 
box. 


vpavibbiite 
" yell HATING 


executive whose picture is urgently needed 
for publicity purposes. In between we find 
other men who also work alone or perhaps 
with one assistant but who, amply equipped 
and with Jack-of-ail-trades 
lone wolves 
expected to cover as wide a range of photo 
graphic work as that accomplished in other 
plants by a The 


an exceptional 


ability, operate as and are 


dozen or more people. 





LEI, 


prodigious amount of negatives and prints 
produced by some of these men is simply 
unbelievable, and it has to be prodigious 
because they 


may work for six or seven 


bosses in a whose __ business 
the hundreds of millions. It all 
depends on the attitude the “big brass’ of 


the firm takes toward photography, what it 


corporation 
grosses in 


demands of its photographic department and 


— all too often — how willing the treasurer 
is to honor requisitions for 
equipment and added help. 

Now a railroad, and particularly one 
like the Illinois is certainly a big 
corporation and one which might well take 
advantage of many of the more technical 
aspects of photography. One might visualize 
the photographic department of the Illinois 
Central as employing a considerable number 
of cameramen, 


supplies, new 


Central, 


technicians and laboratory 
busying themselves not only with 
every-day commercial photography but X-ray- 
ing equipment for flaws, making photomicro- 
graphs of steel rail sections, preparing photo- 
murals for 


workers, 


station decorations, and using 
photography in a multitude of other appli- 
cations and one would be wrong! 
Although photographs were used for record 
purposes by the Illinois Central as early as 
1894, and it is one of the pioneers in the 
transportation field because as far back as 
1907 it put its first full-time photographer on 
the payroll, the present three-man staff still 
devote their time 


twenty-five percent to 


photography for purely record purposes and 
seventy-five percent to what might best be 
classified as public or employee relations. 


This three-man team is headed by E. B. 
Adams, chief photographer, who joined I.C.'s 
engineering department in 1918 and in 1945 
attained his present status. He is assisted by 
H. H. Gibson — president of the recently 
organized Industrial Photographers of America 


At left is the class 
room in which the Illi 
nois Central trains its 
dining room stewards 
Above is another pic 
ture of the right side 
of the room, actually a 
cut-away dining car, 
with an instructor 
demonstrating 
class 

graphs 
uses 


to a 
Such photo 


have many 








Now and then the edi 
tor of the I.C. house 
organ needs a special 
cover illustration. It's 
all in the day's work 


gms oe 


— and L. B. Paul, who joined the triumvirate 
four years ago when assignments grew to 
the point where an additional cameraman 
became necessary. It is significant that both 
Mr. Adams and Mr. Gibson started their 
careers with the Illinois Central in other 
departments before being assigned to photo- 
graphic duties. As a result they are thoroughly 
well acquainted with the aspects of modern 
railroading and, when out in the field, can 
talk to their fellow railroaders in ‘‘railroad’’ 
language. They know, for example, that a 
“hogger’’ is an engineer, while on the other 
hand they would not 
portrait when 
‘switcher,’ 


to make a 
to photograph a 
which designates a switch engine 
rather than a man who throws switches. This 
makes for better co-operation when out on 
a job and may well be a thought for other 


expect 
instructed 


‘ 
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industry big-wigs, thinking of installing a 
photographic department, to bear in mind. 
The customary procedure, of course, is to 


hire a professional rather than to seek some 


one already in the factory or plant who may 
have the necessary ability. Nowadays, with 
photography a national hobby, almost any 
large industrial establishment is likely to have 
several workers on its payroll who could do 
a competent job if given the proper equip 
ment. 


In the early days of industrial photo 
graphy the chief reason motivating the big 
brass of any firm to establish such a depart 
ment was to cut costs. In practically every 
case the opposite has been the result. The 
demand for photographic service grows as 
department executives discover new uses for 
pictures and in the end the budget for photo- 





yl 


graphy becomes far larger than was originally studios have to be called upon. There are 
estimated. And, the more the demand grows times, too, when no matter how capable the 
for the services of the company photographer, industrial photographer may be he must be 
the more frequently it happens that outside supplanted by someone from the commercial 











Two photographs 
from one of many 
“picture stories” 
mode by the 1.C 
staff at the sug 
gestion of the 
house organ edi 
tor, 





Flood damage is 
only one of many 
hazards with 
which the Illinois 
Central — and its 
photographers — 
have to cope. 


ranks. In the case of Illinois Central and other 
railroads accident pictures are a first-class 
example. Should an accident case go to 
court it is obvious that photographs submitted 
in evidence, made by the railroad’s own 
photographers, are more than likely to be 
viewed by the complainant's attorneys — 
and the jury as well — with a more than 
jaundiced eye. So, and though many such 
pictures are called for, Mr. Adams and his 
assistants don‘t photograph accidents that 
occur on I.C. property or right of way. 
Working for the railroad keeps the 
three men constantly on the move. A call may 
come from as far south as New Orleans and 
another, perhaps the same day, from Council 
Bluffs or Omaha. They must be always ready 
to leave, day or night, whether to record the 
ravages of disaster along the tracks or to 
photograph an employees’ party for the I.C. 
house organ. Being true railroaders, they 
always travel by train even though that may 
sometimes require using the tracks of a 
competing line. Planes are used only when 
aerial shots are wanted, and then are rented. 
Automobiles, also hired by the road as 
needed, await them at the stations for the 
final trip to any specific assignment. It's a 
grueling job and takes men who are imbued 
with enthusiasm and a desire to do full 
justice to the interests of their employer. In 
brief, an industrial photographer has to be 


a person who is in full 
working methods, 


sympathy with the 
the products or services 
and the other employees of his company. He 
must also be able to visualize the pertinent 
features of each assignment and can be 
regarded as a historian who witnesses and 
preserves the development of his firm for 
posterity. So, in the 
Central, 


case of the Illinois 
it is easy to understand why a rail 
roader’s background is of definite advantage 
to its cameramen. 


We have pointed out that twenty-five 
percent of Illinois Central’s photography was 
straight recording. All of its departments want 
photographs of new installations as well as 
the constant changes and improvements in 
those which already exist. Bridges, 
new devices and all new buildings, as well as 
repairs 


tracks, 


and modernizations, are 
photographed for the engineering, 
tion, mechanical, 
departments. 


therefore 
construc 
communications and traffic 
Only occasionally does this 
mean that one or two negatives will supply 
prints for all; 
more 


more likely each needs one or 
photographs 
specific features relating to the work or 
responsibilities of its own department. 

The remaining seventy-five percent of 
the photographic department's work consists 
chiefly in making pictures for the I.C. house 


which will emphasize 


(Turn to page 55) 





DATA: 

THREE SPEEDLIGHTS, placed as shown in the diagram, 
were used for this portrait, taken at F/11 on Arrow pan 
film, developed in Microdol for 30 minutes. The print, 
Indiatone, was D-52, 


a projection on developed in 


one-to-one, for two minutes. 


CRITICISM: 


THE BRINGING of hands into play when photographing 
men can add much strength of character to a portrait, 
provided the hands are posed properly, taken from 
the right angle and do not, as in this case, dominate 


the composition almost to the exclusion of the face. 


Although the hands are well posed, whatever they 
are holding is too prominent and would have been 
better omitted. In addition they are too close to the 
camera and therefore appear out of proportion in rela 
tion to the head. Part of this over-emphasis on the 
hands, plus the distortion of the arms and elbows, is 


due to having the camera too low. 


The lighting appears to be well balanced and the 
very high forehead has been nicely toned down. The 
flesh tones are good except for a blotchy highlight on 
the sitter’s right cheek, probably due to the light on 
it might have helped had 
the photographer pulled down the coat in the back. 


that side being too close. 


The coat collar rides up too high on the back of the 
neck, to the point where it merges with the shoulder 








into a continuous line, giving the sitter’s figure a 


rather unwarranted effect of bulk. 


handled and 
affords good relief to the figure. A far better com 


The background has been well 
position would result from trimming the original print 
an inch and a half from from 
right. 
Try this, proportionately, on the reproduction and note 


the bottom, an inch 


the left and five-eighths of an inch from the 


the improvement. 
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PRICING COMMERCIAL PHOTOGRAPHS 


By Claude F. Palmer, Cr.Photog. 


(Recently | read that the Commercial Photographers’ 
Association of Oregon, after a considerable amount of 
preparatory work, had completed and was making 
available to photographers the results of a survey of 
prices charged for various types of commercial work. 
It happens that | myself, years ago, prepared and pub 
lished two successive compilations of commercial prices. 
The first, a very large wall chart, was titled A Tabu 
lation of Commercial Price Lists and sold out almost 
immediately. Several years later | compiled a much 
more elaborate treatment of the same subject, that 
time in the form of a portfolio, called What Should | 
Charge for Commercial Photographs. A very expensive 
production job, the edition was necessarily limited and 
it, too, went out of print in less than a year. | have 
never since been able to find time enough to repeat 
the performance although, because | constantly receive 
letters from readers asking how they should or could 
establish prices for commercial photography, | know 
there is ample demand. Naturally | promptly made it 
my business to get in touch with the C.P.A. of Oregon 
and as a result have before me their Survey of Com 
mercial Photography Rates as well as the following 
detailed letter of explanation from Mr. Palmer. The 
Survey is mimeographed, one side only, on 17 8% x11 
sheets, stapled into a heavy gray paper binder. Any 
professional photographer who wants a copy may have 
it by sending $1.50 to J. W. Bishop, Survey Secretary, 
Commercial Photographers’ Association of Oregon, 420 
S. W. Washington St., Portland 4. | doff my hat to 
Mr. Palmer, Mr. Bishop, and all others who assisted 
in producing it and my opinion of its importance can 
easily be judged by the fact that | am devoting to 
it the considerable space needed for this introduction 
and Mr. Palmer's letter instead of allotting only the usual 
two brief paragraphs of a normal book review. | think 
every commercial studio should have a copy and | 
know it will be a life-saver to the hundreds of general 


purpose studio owners who have written to me asking 
how they should price this or that occasional commer 
cial job. But send your order and remittance to Mr 
Bishop and not to me because this is strictly a non 
profit project on the part of the C.P.A. of Oregon 
Charles Abel) 


SINCE | WAS ONE of those instrumental in initiating 
our Survey and since | have been explaining and dis 
cussing it in my talks before various state and regional 
conventions in the past two or three years, it was 
thought best that | should give you our story 

We are a very small commercial organization, 
covering largely the commercial operators in Portland 
and a few others who could qualify from out-state 
Most of our members are also members of the Photo 
graphers’ Association of Oregon, which covers a 
broader field and holds the conventions in which we 
participate. 

In our earlier meetings, we were impressed with 
the wide divergence of charges by our various mem 
bers and others throughout the area and even 
nationally for jobs of identical nature. We found 
that many of these discrepancies were not based on 
any actual cost records within the studios, but many of 
them had been inherited from previous operations, 
hearsay, prices quoted by customers, or blind competi 
tive price-cutting, reason for which had long since 
disappeared. 

We set about to classify the various types of 
commercial photography and then to send out requests, 
not only to our own members, but to other photo 
graphers throughout the country for their going price 
schedules in these various categories. 

The results were quite illuminating and inspired 
us to embark on this venture of really trying to work 
out a classified schedule in an organized manner, based 


on averages, with heaviest weight on those actually 
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the 
We assigned 


fields. 


committees 


specializing in various 
small 
the 
the 


the average 


headed by those 


most involved in particular branches, and asked 


them to go over material and come up with a 


schedule on which studio could produce 


a given 
We 
reports; 


type of picture at a profit. 


didn't take time to do much editing on these 
rather we published them as separate pages, 
first 
binder 


started offering them 


or units, in our surveys. Then we assembled them 


in @ paper with an introductory page and 


to anyone interested. There was 
no compulsion, even among our members, that we stick 


strictly to the schedule. 

Response to this modest attempt has been surpris 
ing however, and at the conclusion of our explanatory 
talks before various conventions, we have disposed of 
a good many hundred of them. We find lots of photo 
graphers and local associations writing in for them also 
from all over the country. 

We 


and at present are planning further revisions and addi 


have revised the various pages several times 
tions. This is not a profit-seeking venture and, due to 
these frequent changes and in the interest of keeping 
it up-to-date, we have not seen fit to print it in large 
quantities. We set an arbitrary price of $1.50 to cover 
our various costs and mailing. There has been a great 
deal of time 


correspondence and lot of 


spent by members of our Association in bringing this 


certainly a 


about and getting people to appreciate and use it. 
this 


efforts have shown a very modest profit, that has been 


Now all has been voluntary and while our 


because various services have been donated. We feel 


that this has been a good thing, and that the many 


copies now used for reference throughout the country 


have helped materially to stabilize the commercial 


photography business. 


Dozens of photographers have told us that this 


is the first thing they have ever had to get their teeth 


into and that they have used it as a guide, if for no 


other reason than that they do not have any better 
information. 

In my opinion, one of the worst things wrong with 
the dis 
regard of one photogropher for the interests and special 


ties of the other 


the photographic business has been general 
| have found dozens of general pur 
pose studios doing odd jobs in the other fellow’s field 
at ridiculously low prices, principally because they do 
not know better and do not stop to think, or don’t do 
this field to have it hurt 
much even if they did it for The end 
is that the customer who gets this bargain is astounded 


up 


enough in particular them 


nothing. result 


when he ends in a studio where they know what 
the score is. 

Typical case of this sort is the small town general 
purpose studio which takes on only an occasional job 
trade 


Proof is 


of shooting a press shot for some magazine or 


a shot of an industrial installation. shown in 


the 
done 


we have 
the 


some 


results gotten when ordering such work 


our local 
them bad, 


throughout country for some of 


manufacturers; results good, lots of 
and a weird divergence in charges. 

| believe that most photographers would honestly 
this 


fellow photo 


like 


rate, 


to know what a fair rate is and to charge 


rather than on one hand hurt a 
grapher or on the other hand gouge a customer through 


ignorance. 


Another benefit has been to cause photographers 


doing commercial work to differentiate between rou 


tine “record” photography and a more careful illustra 
tive approach wherever it is indicated. This ‘“upgrad 
better prices, 


is the principal theme of my current talks, one to be 


ing,’ or selling better photography at 
delivered at the Southwestern convention at Fort Worth 
this month and another at Chicago in August. 

considerable and 
enthusiastic response in this effort and intend to keep 


At any rate, we have found 


it going und in an up-to-date fashion 


MAKING OURSELVES ACCEPTABLE 








VIII—THE VOICE ON THE TELEPHONE 


BY W. FRANK WELCH, PRESIDENT, THE AD-VER-TI-SER, INC., FORT WAYNE, IND. 


THE VOICE on the telephone often is the first impres 


sion a business is permitted to make. How necessary, 
that this first 


cases the person 


then, impression be a good one! In 
the 


makes the only direct contact with a customer or pros 


many who answers telephone 
pective customer. It is up to this voice to make a favor 
able thus good will 


and acceptability for the business, and by so doing 


impression, and create prestige, 
make the company’s general advertising program more 
effective 


A good, well modulated voice is required. It mat 
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be 
voice, just so it fairly oozes personality, yet at the same 
the definite 


should immediately give the caller the feeling that he 


ters not whether it a woman's voice or a man’s 


time conveys impression of efficiency. It 
is in safe, competent hands, and that his every desire 
will be met, no matter how complicated or difficult to 
fulfill. Confidence in the organization behind the voice 
is created instantly. 

“A soft answer turneth away wrath.” Never were 
truer words spoken! Often it is the telephone girl's lot 
the full force of the initial blast of 


to bear anger 





leveled at the company by a customer who fancies 
himself grievously offended for some reason or other. 
The voice on the phone can do much to assuage the 
real or fancied irritation even before the customer is 
turned over to the proper 


plaint. 


person to handle the com 


| well remember the executive vice-president of an 
up-and-coming company with whom we had done busi 
ness for a number of years. An extremely able man, 
he concentrated so completely on his work of a tech 
nical nature that at times he was decidedly unpleasant 
in dealing with any interruption whatsoever. Possessed 
of a very good opinion of 
deserved), blunt to 
impatient with anyone who couldn't follow his thoughts 
short, | didn’t like 
and my personal dislike for him was carried over to a 


himself (probably well 


he was the point of rudeness, 


instantly. In the fellow very well 


certain degree to the company he represented. 
But his secretary, the young lady we had to con 
tact before | could get to him that was a different 


story! I’m not recalling her physical charms (in fact, 


she had none), but that voice! It said in effect that Mr. 
So-and-So’s than his bite, and you 
just come on out and I'll take care of everything. Or 


bark was worse 
it warned me tactfully and diplomatically that perhaps 
tomorrow would be a better day to see Mr. So-and-So 
because he had had a bad night. | learned to depend 
with 


this man. And she never steered me wrong. Here was 


on her to guide me completely in my dealings 
an effective counter-irritant for the bad impression the 
boss made on me. 

A telephone contact can be made either a job or 


a joke. It can either be a increase the 
prestige of a company or a negative influence, depend 
ing entirely on how it is used. Few people have a tele 


phone voice or a 


servant to 


telephone manner naturally, but it 


can be developed. If we smile when we answer the 
phone, we will not leave a grouchy, unpleasant reaction. 

How the boss answers the phone, too, will influence 
the rest of the office force. If he yells ‘Hello!’ in an 
impatient voice, that will be the rule of the house, 
regardless of how many signs and statements to the 
contrary are displayed around the office. Many sales 


can be made over the phone. A customer who, in an 


irate frame of mind, calls in to register his displeasure 
or dissatisfaction can be mollified by the type of tele 
reply. 

The busy business man can use the telephone to 


phone 
a very great advantage in sales, if properly used. Phone 
your old 
right. If 


your 


customers, inquire whether everything is all 


it isn’t, of course, you did not know it and 
inquiry will be appreciated by the customer. If 
all is well, the customer still will not fail to tell others 
about you and your thoughtfulness. “John Jones is not 


too busy to be interested in his customers,’ he'll say 


Another offensive method of using the phone is 


the stock inquiry, ““Who’'s calling, please?’’ There may 
be extenuating circumstances which merit this type of 
rejoinder, but offended 


by it and it does not build good will. | would rather 


the average business man is 
talk to 100 people each year, who should not normally 
get through to me, than offend 25 who have a natural 


abhorrence to, “Who's calling, please?” 

Another fatal error in telephone courtesy is for a 
top executive to tell his secretary to get Mr. Jones on 
the line and then, when Mr. Jones has taken the trouble 
to drop his work and answer the phone, let him find 
to his displeasure that the calling party is on another 
phone, or has forgotten that the call has been placed 
so Mr 


even by a lot of 


and has stepped away, Jones is 
This is 


the pretense of 


kept 


waiting 


done executives who make 


being gentlemen. There is nothing 


gentlemanly about this type of rude imposition on 


another man’s time 


Then we have the old stock excuse, “He’s in con 
ference.’ Even though Mr. Smith is in conference, this 
is not a smart answer. Better for the girl to say, ‘Mr 
Smith is not available at the moment, but if you will 
please leave your number | will have Mr. Smith call 
you as soon as he returns to his desk.’ This attitude 
is ever so much more wholesome. This method aids in 
building good will, 


sorry, but Mr 


whereas the answer I'm 


stupid 
Smith is in conference,” only makes the 


caller angry. 


Yes, the voice on the telephone can be a very val 


vable asset to the public-impression factors of any 


business 


STUDIO WORTH STUDYING 








LASSWELL’S OF CEDAR RAPIDS 


By Leo H. Strathman 


THE LASWELL STUDIO has been in business in Cedar 
Rapids, lowa, for nearly 40 years and has long enjoyed 
a reputation for fine photography. That explains why, 
since | bought the place from Frank Lasswell a number 
of years ago, | have continued to emphasize the Lass 


well name. If you are buying a diamond and 


want 


to be assured of its quality you make your purchase 


at an established jewelry store conducted by a firm 


in whose name you have confidence. The 


holds 
true of any article or service whose quality is intrinsic 


same 
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Above is the main floor plan of the Lasswell Studio; the basement layout is at the bottom of the page 


and which you, as a layman, are not in a position to 
judge accurately for yourself. Having bought just such 
a reputation for good photography, | could see no 
reason for arbitrarily discarding so much accumulated 
good will and having to rebuild it all over again 
around my own name. This has additional advantages 
because those who come to our studio, being sold 
on the Lasswell name, may be photographed without 
question or hesitation on their part by me or either 
of the two capable cameramen who are part of my 
total staff of six (including myself). Many studio owners 
who stress their own personalities rather than their 
studios in their advertising and publicity find them 
their 


carry on in their absence due to vacations, illness or 


selves at a disadvantage when studios must 
even their being out on assignments. Customers insist 
on their personal attention and, failing that, often take 


their business elsewhere. 


1950 | moved 
the studio to a new location in a handsome modern 


Naturally then, when in June of 


setting which | had designed and planned myself, the 


idea of changing the name never even occurred to 
me and so, although we now have what | have been 
often told is one of the finest and most original studios 
in the Midwest, it is and will continue to remain 

Lasswell’s. Because | have received so many favor 
able comments from studio owners and traveling men 
alike, and because | myself find descriptions of other 
studios in your pages so interesting, | thought per 
haps some pictures and a fairly detailed explanation 
might offer ideas and suggestions to others. 

Let me say in introduction that we have no pet 
schemes for getting business; use no coupons or other 
“come-on’ methods; attempt no high-pressure selling. 
Most of our customers drop in of their own accord and 


| feel that if our photographs please them and they 


need more than originally ordered, duplicate orders 
will automatically follow and in that way our total 
average per sitting takes care of itself. Our aim is to 
make portraits that our customers are glad to pay 
for without any feeling of having been overcharged 
or urged to buy more than they need, and in all 
ways so to conduct ourselves that they will come back 
again. Practically our only advertising, except of 
course for a large announcement when we opened the 
new place, consists of a 2° double-column space every 
Sunday in the 


society section of the Cedar Rapids 


Gazette. There is nothing sensational about the copy 
we use we merely use the space to remind readers 
how photographs can serve their needs, emphasizing 
of course such occasions as Christmas, Valentine’s Day, 
Mothers’ 


as it does, we see 


Day, etc. So long as our volume holds up 
no necessity for anything tricky or 
unusual. We do a good quantity of school work, which 
is secured by personal solicitation and at competitive 
prices, but are careful to maintain our standard of 
quality at all times. We find that good school pictures 
bring the graduates back later for wedding pictures, 
baby 


move along. With school work, whether the profit is 


portraits and other photographs as the years 


small or as sometimes happens none at all, we 
aim to turn out the best work we know how and to 
give prompt service because we consider such portraits 


as business-builders for the future. 

When | planned the new studio | copied no other, 
but tried to originate what seemed to me would be a 
suitable setting for good photography, a surrounding 
that would place our profession on a par with busi 
better 
class. | had in mind something different and impressive, 


ness and professional establishments of the 
not necessarily luxurious but restful and attractive in 


a manner that would cause even strangers to expect 
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The at 
recessed en 
trance and windows of 
Lasswell’s 


iNustration #1 


photoqrpn 


tractively 


workmanship as fine as they might find in any big 
city. Because | felt it to be particularly appropriate | 
based both the front of the studio and the reception 
room on the theme of a picture frame. Therefore both 
of my windows (Illustration 31) are bordered with a 
gold moulding that gives the effect of a frame, while 
a 7” birch moulding frames the reception room walls. 
which the 
generous 
After all, 


we are in business to sell photographs and | 


In the windows and on the long panels 


interior moulding emphasizes we display a 


number of portraits, all of them framed 
believe 
it is important to display a sufficient variety so there 
will always be view to interest 
This, 


| have no argument with those 


something on every 


prospect. to me, is “silent selling,” and while 


who prefer to feature 


illustration #2. This is 
how Lasswell’s looks to 
the prospective custom 
er, upon entering 


only one large portrait at a time in a window, and 


show very few in the reception room, | think our 


method does a better selling job 


entering, a visitor sees the studio as it 


Upon 


appears in Illustration #2 and is impressed, so every 


one tells me, with the cheerful atmosphere and color 


scheme. The wood trim and counter are finished ir 


champagne pink, the plastic seat covers and the walls 


are chartreuse, the carpet is aqua and the ceiling is 


yellow. It is not possible to describe the effect ade 


quately in words because the color “champagne pink 


which is a decorators’ term, is far from pink when 


superimposed on the grain of the wood, while the 


yellow of the ceiling does not shriek like many yellow 


do. The whole result is very soft and pleasing, believe 











Looking still at this photograph one sees at the 
right the curved end of the which is 
built on two levels, the higher for standing conversa 
tions and the other, at the rear, for actual order-taking 


sales counter 


when it is better for customer and receptionist to be 
seated. The display case at the end of the counter 
is for miniature and fine quality smaller frames while 
the drapes beside it cover the entrance to a workroom 
where | do my retouching, where some of our coloring 
is done and which is also large enough to hold one 
year’s negatives in a set of steel files and still serve 
as an office where | take care of my correspondence. 
A door at the far end of this room, as shown on the 
first-floor plan, leads into the 


camera room. Through 





illustration £3. To the 
right of Lasswell’s en- 
trance is this comfort 


able semi-circular lounge 





the opening to the left of the case of miniatures the 
visitor looks directly through a hall which leads to the 
camera room, which can be closed off by drapes when 
a sitting is in progress. 

To the left of this hall is not 
another room, as the reader might well imagine from 
the photograph, but a 4’x7’ mirror. Not only does this 
make the 


an entrance to 


whole establishment 


look 
a welcome opportunity for 


larger but it 
provides sitters, and the 
ladies especially, to give their appearance a final and 
complete inspection before entering the camera room 
In this mirror you see the reflected part of the semi 
circular lounge at the right of the entrance (See Illus 
tration #3). This fills the space between the show 
window on that side and the end of the sales counter. 


iilustration #4. An ov- 
erall shot of the Lass- 


well reception room, 
seen from the rear. 


It is 
partition, 


off from the 
the back of 
#4 has shelves for additional frames. The partition is 
high enough to give this little lounge a degree of semi- 
privacy which makes it suitable for business discussions 
or a waiting place for small groups. People seated there 
can converse without disturbing the 
she is taking care of other customers at the counter. 

Returning to 
down the hall 
haps 


cut counter by a_ high hollow 


which as shown in Illustration 


receptionist while 


Illustration #2 and again looking 


toward the camera room you can per 
the two dressing rooms. Each 
room is 7’ square with a built-in dressing-table across 
one end. Above each table is a 20x30" mirror flanked 
on each side with 20-watt fluorescent tubes which pro 
vide excellent 
A third door 


see the doors to 


shadowless illumination for making-up. 
the 
lavatory and toilet, always kept in spotless condition. 


Illustration 


between these two rooms opens on 
#4 shows the reception room as seen from 
the hall, looking toward the street. Although passersby 
can see directly into the studio through the windows, 
separated the room proper 
by sliding glass doors. Such doors are also used on the 
upper sections of the frame cases behind the counter, 


while sliding wooden doors operating on ball bearings 


these are from reception 


enclose the lower sections, which are used for storage 
of additional frames. We display a lot of frames, each 
one with a photograph in it. This takes a lot of samples 
but though we do a big frame business we never want 
the customer to overlook the fact that photographs are 
our primary interest and so the only unfilled frames are 
those on the closed-off stock shelves. 

The recessed light in the center of the reception 


room ceiling is covered with a 


large dome which is 
shaded from rose to deep maroon. A built-in ash tray 
on each of six arm rests which break up the sweep of 
the curved, cushioned lounge seats takes care of the 
smokers and a round “lazy daisy’ table holds maga- 
zines to entertain those waiting to be served or friends 
who may come with them. The carpet carries on through 
the hall and appears again in the actual posing space 
in the camera room as well 


as on a stairway at one 


side of the camera 
Asphalt 
toilet and workroom. 


room, which 
the 


leads to the balcony 


tile covers floors in the dressing rooms 


The overall main floor 20'x70', the bal 


cony is 20’x20’ over part of the camera room and the 


space is 


basement is of course the same size as the main floor, 
allowing amply for darkroom, printing room, mounting 
and finishing, plus storage for 
the 


plant, a seven-ton job with indivi 


room folders, frames 


film, chemicals and like. In the basement also is 
our air-conditioning 
ducts to every 
this cooling and heating for 
the entire studio, including the darkroom and dressing 
rooms. with that 
We do no 


portraiture keeps 


dual room. With automatic thermostatic 


controls, takes care of 
The laboratory equipment, 
16x20, is all 
photo-finishing or commercial work 
the additional 
office space as well as a rest room for the employees 


trays will 


take prints to stainless steel. 


us plenty busy. On balcony we have 
and a display room for the use of visiting salesmen and 
demonstrators the which leads to 
the balcony starts in the camera room we make it do 
double duty for bridal full lengths and the balustrade 
and 


Because stairway 


lower steps were accordingly designed for that 
purpose. Below this stairway is another which leads to 


the basement. 


The sign above the studio front 
of its kind 
illuminated 


the first sign 
in this locality is 
from behind with 
The 


ivory and 


made of Plexiglass 
three fluor 
the back 
both brilliant at 
night and pleasing in the daylight. The entire studio 
front is covered with maroon Vitrolite and the windows 
are their 
angled toward the door. Since that photograph (illus 


tration #1) was taken, a sunken mat has replaced the 


full-length 


escent tubes. lettering is maroon and 


ground is the effect is 


recessed from the sidewalk while sides are 


one shown in the picture. | have mislaid the original 
floor plans but hope my rather rough sketches will be 
sufficient to give readers a fairly accurate idea of a 
layout which, for us at least, has proved to be “just 


what the doctor ordered.” 


PERNICIOUS PROBLEM 








COMBATTING THE “ADVANCED AMATEUR” 
BY ERNEST W. FAIR 


“THE AMATEURS never bother mel | have all | can do 
and besides they're no competition to a professional 
photographer who knows his businessl’’ 

This writer will never forget that comment at one 
of the state conventions. He looked at his partner in 
a studio operation and groaned. Perhaps the advanced 
amateurs were no problem to this top professional in 
his big city but they were the biggest the 
neck we had. 


pain in 


And our problem was no greater than that of any 
other studio owner anywhere, even in 
tan that ago it hasn't 
lessened and from my talks with studio owners across 


the metropoli 


cities. Since day some years 
the country it appears to be growing in intensity. 
This “advanced amateur” 


graphy his 


who has made photo 


“second” source of income operates in a 


spare room at home with makeshift equipment and no 


overhead of any kind. Business comes to him from 
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many sources and his scale of prices is always attrac 


tive because everything he makes is (he thinks!) 
practically velvet! 
the 
utilities, and advertising, and salaries and a hundred 


other 


Not so studio operator: he has rent, and 


items of cost in his operation. He couldn't do 


a dime’s worth of business if he attempted to get 
by on the scale under which this “advanced amateur” 
operates. 

That's 


nothing 


tough business competition and there's 
field of 
professional operation. It's a problem the studio owner 
has to himself. and usually 
that Each 


be worked out with solutions to fit the peculiar condi 


like it in any other business or 


solve for it's a problem 
has no ready solution. individual case must 


tions present in that community only. 
These paragraphs may offer some solutions to the 


problem. culled 


studio owners with whom 


They are from experiences of many 
talked. 
No single one is offered as any reader's ideal solution 
to his the 
He must devise his own formula from parts 


their 


score the writer has 


own advanced 


problem of combatting 
amateur 
of the 
particular cases. 

“Don't fight 


with experience offers. 


ingredients others have found helped 


with price,” 
When 


cutting prices 


is the advice everyone 
the professional photo 


grapher begins below standards estab- 
lished the of his 
customers. People come to his studio to buy professional 
skill (not paper) 


realize he can’t give that skill away. 


in his community he loses respect 


just an image on and they fully 


Cutting prices against advanced amateurs is a 


losing battle from another standpoint our overhead 
has us whipped before we start. The amateur can cut 
well below our overhead and still make a profit on an 
evening's work. 


“Build professional prestige.’’ That's always been 


good advice in studio operation. In localities where 
we have noticed advanced amateur 


ebb 
with 


competition at a 


low there have generally been 


established 


one or 
the 


more 


studios reputations of highest 
calibre. 
Telling customers they buy not only a piece of 
paper with some images on it but years of professional 
skill and artistic knowledge is a sure way to put the 


amateur competitor on the spot. 


Some fringe business will always go where price is 
have even this 
that will be 


somewhere else where 


the only consideration. If you must 
business to operate the chances are 
better off 
this type of 


obtain it, 


you 


in another location 


unprofitable business, even when you 


is not needed for survival. 


“Keep quiet about the amateurs,” is good advice 


from many an old veteran of this business. They never 


criticize such work when shown them. They never flatter 


it either. Making comments which show how so much 


more could have been obtained for so little additional 
cost is an effective method to practise. 
“Work with them,” 


have heard presented by studio owners who had few 


is another piece of advice we 
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One his 
local club once a week and helps 


such problems. studio owner turns facilities 
to the 
their 


“No, it doesn’t get them 


over them 


with problems. 

interested in competing 
with me,’ he explains, “on the contrary I'm able to 
their 


tests. I'm their friend and every one of them knows it 


concentrate attention on salons and prize con 
would be like firing a gun at me for him to ‘cut my 
throat.’ They just won‘t do itl’ 

Another 
amateurs” very closely. He has found they offer 
his best for 


When one develops to where he is showing promise he 


studio owner watches such “advanced 
him 
sources new assistants and lab workers. 
is generally offered a job in the studio at more money 


than he is making at the job he then holds. 


Still another has a clever way of his own. He has 
salesmen who call on him keep on a constant lookout 
for openings over the territory as well as small studios 
in other towns for sale. When such an opening occurs 


he collars the “advanced amateur” and tells him about 
the opportunity. 

“The thing you have to realize about these people 
is that they want to be in the photographic business 


‘ 


more than anything else,” he explains, “and the main 
the 
home is in the hope of slowly building up a business 
to where they can try it on their own. 

“What 
their trial somewhere else, not in my own backyard!” 
the 
approach is to keep the “advanced amateurs” in one’s 
the 


reason they start making portraits on side at 


I'm doing is fixing it so that they make 


Following much along same line another 


area so busy at something else they will leave 
profitable portrait work alone. 

An example is furnished by one studio owner of 
our acquaintance who had two such competitors eating 
away at his profits. He invited them to his home for 


dinner one evening and presented them with a plan. 


“You men know how profitable accident and 


insurance work is around here,” he suggested, ‘so I'll 
make a deal with you. I'll help you get that kind of 
work as long as you refuse to do any portrait work 
of any kind.” 

The plan has worked out well. The accident and 
insurance work in the area keeps the two “advanced 
amateurs” busy and earns them some profit, though it 
the 


from having all of the town’s portrait work to himself 


doesn’t compare with what studio owner derives 

again. 
“It's 

getting old,” 


a good solution for who's 
he adds 


nice peaceful routine rather than getting out of bed at 


a _ photographer 


with a laugh, “and prefers a 


all hours.” 

Of course it is not always possible to make such 
arrangements but it offers the quickest solution to the 
The 


their 
after extra dollars to balance their budgets or finance 


problem in most areas. “advanced amateurs” are 


seldom vicious about competition, they’re only 


their interest in photography. In most cases they would 
much rather make these dollars in a way having more 


adventure and glamour to it than portrait work 





Another approach to combatting such competition 
is continuously (month in and month out) to promote 
the extra that go into the delivery of a 
portrait from one’s studio. Far too often the customer 
never thinks of these things. We have to direct their 
thoughts along 


services 


these lines. Besides artistic and pro- 
fessional skill such things as service, reputation, newer 
and more modern equipment and everything else we 
have to offer should be continuously impressed upon 
the people of our community. 

“Who in that 
question we've liked after having seen it in an adver- 
tisement some years back. It dwelt on the theme of 
pride in a photograph displayed in one’s home, it 
presented the prestige value of the name on the folder 
for years to come. 


the world made picture?” is a 


This particular appeal was one used in a highly 
competitive situation but it also did a powerfully 
effective job in combatting amateur competition. We 
should never forget that people buy the reputation of 
a name in photography just as they do in clothing, 
automobiles, fine jewelry and other things. 


No advanced amateur has a reputation to sell. 


and professional photographer 
should have one. If he hasn’t then he need well worry 


Every studio owner 
not only about amateur competition but that of the 
competent professional who is sure to come into his 
community sooner or later. 

A great 


about amateur 


needless. 


studio worries 
competition are, on the other hand, Only 
the professional photographer the 
business of a customer buying $50.00 orders unless 


deal of 


rarely will lose 
to a professional competitor. The main business he will 
lose will be an occasional wedding and those $5.00 
to $10.00 orders on which his actual margin of profit 
is very slim, 

“I'm delighted that | have such competition,’ one 
friend told us the other day, “because it takes care of 
the unprofitable 
enough skimmed off so no one else can come in and 
set up a 
success|”’ 

This handled his problem by 
resigning the small business to his advanced amateur 
competitor and keeping him so busy handling it that 


business here and keeps it well 


studio against me with any chance of 


studio owner has 


the amateur can give no thought to the selling work 
it takes to get the very profitable big order business. 

There are of course many other approaches that 
have been taken such as through the use of municipal 
license ordinances, for example, but usually such laws 
are of little stopping existent competition 
though they do make future amateur competition less 
probable. 


help in 


Working also 


helps. We know of one instance where the retailer in 


closely with other business men 
whose store the amateur was working had no idea of 
this 


while 


the amount of salary it was 


conducted his 


costing him while 
individual spare time operations 
Tipped off, the made a 


check and laid down the law: what the employee did 


on store time. store owner 


in his spare time was his own affair but running a 
studio business while he was supposed to be taking 
care of the store’s customers was another matter. 

In another instance we know about a small shop 
owner was running an amateur studio on the side. The 
local photographer had a friendly discussion with him 
and asked how his would fare, if he the 
photographer, started a sideline of the other's business 


business 


in their community. The shop owner had never stopped 
to think of what he was doing to his fellow business 
man. Such handling of a problem will often work out 
in a small community. 

Each of the foregoing methods of combatting the 
advanced amateur competition problem offers an avenue 
of approach for every studio owner. He has but to 
behind the problem in his 
community and use those ingredients which will 
with the 


analyze the factors own 


most 


readily provide him formula he needs 


The Idea Exchange 








We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











SAVE TIME AND ENERGY WHILE 
ENLARGING 


BY LEROY HEBERT, ARLINGTON, MASS. 


In our darkroom | used to have trouble the 


stop numbers on the enlarger lens because, naturally, 
had 


my head and nose 


reading 


they face downward. At lower magnifications | 
to bend over 
the 


look upward, quite a 


and try to insert 


between lens and the easel (if there was room) 


and trick when performed in 
dim light. A few months ago | replaced the red plastic 
that is 


while focusing, with a small 


disc, used on most enlargers as a safelight 
mirror and also painted 
the stop numbers with luminous paint. Now, by flicking 
on the enlarger light, by looking downward into the 
mirror | the No 


squinting and 


SPEEDING UP REPAIR JOBS 
BY C. H. STEMPEL, BURLINGTON, [OWA 


can easily read reflected numbers 


more squatting, twisting 


| suppose every photographer is called upon occasion 
ally to make some minor repairs on cameras or other 
Small 


first place, are often most difficult to replace because 


equipment. screws, sO easy to remove in the 


of their awkward locations. | spend most of my leisure 
time tinkering and have thus discovered inter 
among this 
one that may help some reader in his hour of need 


some 


esting short cuts and time savers, them 
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Rub a little beeswax into the slot in the screw; press 
the end of into the slot — the 
screw will stay put and allow you to direct it easily 
into its proper place. | 


your screwdriver 


had at least 20 occasions just 


recently to resort to this trick on a very tough job 


The Marketplace 








Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor rec They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 














Mon-Blanc Chemical Co., 
3, Ind., 
To appear 
interested, on request 
Developers and their use, 


1017 Crescent Ave., 
brought out first issue Von-l 


Fort Wayne 
Photo News in February 
be mailed 
While 
publication 


monthly, will without charge to anyone 
Von-L 


is also intended to pro 


main theme will be 
mote exchange of ideas between serious minded photographers 
it will 
thing 


include informative articles and discussions on every 


fo production of fine 
PROFESSIONAL, and they‘ll put 


from exposure 
Write, 
you on list 


through processing 


prints mentioning THE 


N. Y. announce that their Ansco Color 
Type 638, 
1lixl4 sheet sizes, 


Ansco, Binghamton 


Duplicating Film, heretofore obtainable in 


8x10 and 
4x5, opening 


only 
is now available in 3'%<x4% and 
industrial and 


new possibilities to commercial 


users. Both new sizes will come in 24- and 100-sheet packages 


Speedlight Center now offers one-pound speedlight unit 
called Swifty which, having no power source, gives user choice 
of dry- or wet-cell power, or ac., 


one to another 


with ability to switch from 
when used with 
two 225-volt dry batteries in neat leather case, in eight seconds 
with wet-cell pack 160 for monochrome, 30 
for Kodachrome; will double that light output when used with 
booster. Has many other interesting Price without 
pack or accessories $59.95. Dry-cell pack costs $19.95, wet 
cell with built-in re-charger $49.95; a.c. box costs $15.95 


Builds up in three seconds 


Guide number is 


features 


Sylvania Electric Products, Inc., Photolamp Div., New 
York City have two new lamps ready after extensive develop 
ment work with Amber 
tinted 25-C indoor 
use with 3,400 K, 
light peak lumens 875,000, 
time Blue-tinted FP-26B is for use 
with focal plane cameras to and including 2'%«x3% when shoot 
Color 6,000° K, light 
seconds, 325,000 [average 
(HHustrated) 


leading film makers 
accurately 
Color 
lumen-seconds, 


laboratories of 
(colorite) is 
indoor color film 
14,000 
to peak 20 milliseconds 


color-corrected for 
femperature is 
output 


ing outdoor color film 
7,500 
intensity) 


temperature is 
output lumen 


plateau 


peak lumens 


Bigg 
_SUPERFLASH 


Sylvania an 
nounces two new 
Superflash 
lamps 
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Bar-Ray’s new FM film 
processing unit 


Bar Ray Products, Inc., makers of variety of stainless 
steel processing equipment, 
Unit for 
spiral film developing from 
$21.00 to $24.75. This unit makes possible precision processing 


of 35mm film with danger of 


announce their FM Film Processing 
Kodak, FR or 


several 


photographers using Nikor, Yankee 


tanks, in sizes, aft prices 
blemishes reduced to minimum 
Detailed literature on request. (Illustrated) 
Guthrie & Co., Ltd 


Serenor 


Balfour, importers of Canon Cameras 


and Canon Lenses 
1V-S2, which 


including coupled range-finder, 


announce a Canon 
1V 35mm, 


range- and 


new model, 


retains all features of earlier Canon 


single eyepiece for 
view-finder, variable image 


magnification control and lens 


interchangeability, plus fully synch. shutter for use with 
delay speedlights as well as flash. With coated Serenar 
F/1.8 lens price is $295.00; 
Canon IV may be 
charge if forwarded to 


Camera 


zero 
50mm 
with F/3.5 $250.50. All existing 
$2. without 


agency 


cameras converted into model 


official Canon service 


International Corp 
Pierce Company, 370] Nicollet Ave., Minneapolis 9 have 
ready a new 24-page Supplementary Catalogue which is 
on request 


yours 
They have added to their extensive line many new 
sales promotion ideas as well as such 


items as gray mailers, 


new proof and delivery envelopes, etc 


Willoughby’s, 
for Leica and Contax 


110 W. 32nd St., New York 1, 
owners new Nokton Coated F/1.5 


present 
Lens, 
Nokton 
specially developed glass pro 
definition and extremely 
both color or 


made by Voigtlander, with mounts to fit those cameras 


is seven-element anastigmat of 
viding unusyal 
able for 


used; 


high brilliance, suit 
monochrome work. Full speed may be 


even at maximum aperture pictures are all-over 


Price $185.00 in protective, 


sharp 


Click stops transparent plastic case 


Calumet Manufacturing Co. have added to their already 


wide line photographic processing and lighting equipment new 
series of seven Dalite Developing Tanks in sizes from one quart 
Once loaded, with light-tight covers in 


processing may continue in any light, 


to 3% gallon capacity 


place, saving much time 


when slow developers, as for fine-grain or color work, are 


being used 
steel, 


Tanks and covers are made of Type 316 stainless 


corrosion resistant to all types photographic chemicals 


All are designed to take solutions made from 


and will 


standard size 
chemical accommodate 


(IMlustrated) 


packages maximum number 


film developing hangers 


One of Calumet’s new 
line of Dalite develop 
ing tanks 








WE ARE OVERSTOCKED. 


LENSES 

18” Verito F/4 soft focus Studio Shutter $ 69.50 
19%." B&L Tessor F/6.3 99 
16” Wollensak Vitax F/3.8 Studio Shutter 64 
142" Verito F/4 soft focus Studio Shutter 67 
14” Commercial Ektar F/6.3 coated Synchro Shutter L.N. 225.00 
14” Voigtlander Heliar F/4.5, one of the finest 

Portrait lens 
11%" Verito F/4 Studio Shutter chipped at edge 
7%" Nerito F/4 barrel 
14” F/7.7 Goerz Dagor Black barrel L.N 
12” Goerz Gotar Process lens coated Compound 

Shutter, new 
12” B&L Tessar F/4.5 Compound Shutter 
12” Goerz Dagor F/6.8 new Acme Shutter 
4x5 Raptar wide angle coated Alphax Shutter, 
6%" K A F/4.5 coated Supermatic Shutter 
10” Commercial Ektar F/6.3 Universal Shutter, 
10” Kodak Projection Enlarging Lens F/8 


sample 


new 


CAMERAS 
12x20 Korona Banquet Camera with holder—t.N 
11xl4 Century Studio Outfit Stand three backs 
sliding carriage 


$100.00 


195.00 


Now is your opportunity to buy guaranteed 
new and used equipment at very large 
savings. 


8x10 Deardorff Commercial 4 
Acme Shutter 
8x10 Grover Commercial View 
8x10 Deardorff Commercial 
8x10 Century View light #1 leather bellows 
Keith Portrait Camera sliding carriage sample 
7x17 Korona Banquet Camera Case and two Holders L.N 
4x5 Eastman Master View sample with case 
5x7 Century 42 View Camera 7'2" B&L Tessar 
Shutter Case 
4x5 Graphic View 6%” 


View 12 Dagor new 

345.00 
69.50 
185.00 
39.50 
67.50 
85.00 


99.50 


like new 


127.50 


K.A. F/4.5 Supermatic 125.00 


ENLARGERS, DRYERS, ETC. 


5x7 Eastman Auto Focus Enlarger reconditioned at Kodak 
Pako Print flattener 

Wilcox Portable Strobe Light, new 

Pako Economy Gas Seamless Drum perfect 

Pako Electrogioss Gas 
Eastman Commercial Tripod 
Eastman Automatic Printer 
Velox Model A Printer 
Pako Dry Cab 
Eastman Dry Mounting Press 


185.00 
115.00 
112.50 
295.00 
225.00 

49.50 
375.00 
195.00 

89.50 
109.50 


Model C with paper cabinet 
with extra lens 


with tacking iron 


We Buy and Exchange 


MID-WEST PHOTO SUPPLY CO. 


27 EAST ADAMS STREET 


CHICAGO 3, ILLINOIS 





. Director Products Corp. have something new and unique 
accurate, foolproof means determining 
eliminating need for guessing distances 
on basis of flash guide numbers. 
Exposure Meter costing $12.95 
with one hand. Turning dial 
exposure for any subject, 


correct 
and 


flash exposure, 
calculating them 
Item is Norwood Flashrite 
Is held to eye and operated 
automatically indicates correct 
what film and flashiamp 
regardless of 


no matter 
are being used and 
lamp to subject 


combinations distance from 


Association Doings 


(Continued from page 24) 





for the coming year: U. S. G. Salyers, Lancaster, pres.; 
Mr. Brand, com. vice-pres.; Louis Neunhofer, Columbus, 
port. vice-pres.; James R. 
And, reports, they would well 
deserved re-election had that been called for because, 


Israel, Mount Vernon, sec.- 


treas, from all have 
starting from scratch and in a very few months, they 
accomplished a truly remarkable job 
@ The Prof 
convention we'll be reporting soon, keeps things going 
the year around through its activities. The 
Capital District section, 35 strong, met at the Franklin 
Studio, Albany, on Jan. 20 with Willicm Whitaker of 
Ansco putting on an exceptionally interesting talk and 
demonstration. On Feb. 
together at the studio of Bernard Acosta in Saranac 


Photog. Soc. of New York, whose recent 


sectional 


1 the Adirondack section got 


Lake, with Mr. Acosta doing the honors as print critic. 


Illinois Central 
Continued from page 43 


organ. This can, and does, cover a rather wide field 
Luncheons, dinners and other special affairs are given 
from time to time in honor of meritorious employees, 
others rate pictures because of some unusual achieve 
ment which may be worth mention even though it is 
not directly connected with the railroad. Social events 
occur constantly while all 
warrant an illustration in the publication. All of these 
and many more require the presence of a cameraman, 
usually with a 


retirements and promotions 


reporter accompanying him. Feature 
stories, of which there are many, call for illustrations 
Or the editor may dream up a series calling for many 
photographs the daily 


of employees departments, 


such as one showing routines 


in different which proved 


highly popular. 


Though classed as employee relations because they 
usually appear in the publication, certain types of pic 
tures really deserve a bracket of their own. These are 
“right and wrong” photographs, to show proper methods 
of handling freight, loading and unloading, as well as 
many other more or less routine railroad activities 
Often these involve the important matter of employee 
safety and employee training and should therefore be 
more properly considered as educational in character 
In many industrial form a 


plants such photographs 
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For the finest... 
GEVALUXE VELOURS 
With Gevaluxe Velours the 


photographic print becomes a 
work of art. 


ARTEX 


A warm-toned chloro-bromide 
paper with a “crayon” effect, 
for portraits or salon prints. 
Three contrasts, a variety of 
surfaces. 


Announcing 


GEVATONE 


A new, warm-toned portrait 
paper. 


|. At your dealer, or write direct 


The GEVAERT COMPANYS 
of AMERICA, Ine. 
123 WEST 55th STREET 
NEW YORK 19, N. Y. 


150 N. Wacker Drive e 6370 Santa Monica Blvd. 


Chicago 6, Hlinois Los Angeles 38, Calif. 
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Wyman Gold Stamping Machine 


Gold stamp your portraits, albums, 
photomounts, etc. 


Stamp in Gold, Silver, or Colors 


See your dealer, or write to 


WYMAN ENGRAVING COMPANY 
36 Washington St. Boston, Mass. 





large part of the photographic department's respon- 
sibility and the prints are placed on bulletin boards, 
mounted in binders for the use of foremen, or incor 
porated in training manuals. The Illinois Central, as a 
matter of fact, makes just such use of them in_ its 
training schools. 

Photographs are often used as cover illustrations 
for the publication but are not normally taken with 
that specific purpose in view. As the great mass of 
routine pictures flows over the editor's desk it fre 
quently happens that one will have sufficient appeal 
for use as a cover shot. It may show a new streamliner 
on its first run, or one of the big yards with an array 
of freight cars in some unusual pattern. Pictures like 
these always have appeal to the dyed-in-the-wool 
railroader. 

Not many photographs are taken in the studio 
proper, which is in the office building adjoining the 
Illinois Central station in Chicago. Most of the work 
there is portraiture for the purpose of maintaining a 
personnel file from which prints can be drawn on 
occasion for publicity releases. though some identifica 
tion pictures are made as well and once in a while, 
for some special occasion, a cover shot for the publica 
tion. The darkroom, however, has more to handle than 
just processing the negatives made by the staff for 
through it also go all the shots taken by the “special 
agents,” the road’s term for its private detectives. One of 
their duties is to file reports on claims and where 
previously as many as ten pages might have been 
insufficient to tell the story of a certain situation, now 
each agent is equipped with a camera, thus cutting the 
average report down to a page or two plus the photo 
graphs which tell most of the story. 

The photographic staff's camera equipment is far 
from elaborate, including for each man a 4x5 Speed 
Graphic, a commercial view camera, a Rolleiflex and a 
35mm reflex, the latter two being used when assign 
ments take the cameramen through long stretches of 
underbrush along the tracks where the carrying of 
larger cameras would be out of the question. Where 
artificial light is called for, speedlight is used whenever 
possible, with multiple flash preferred for large gather 
ings or when wide areas have to be covered. 

While one might assume that the photographer 
on permanent payroll would be happy to relax and 
handle the least number of possible assignments, this 
is not true of industrial photographers as a rule, and 
certainly not of the Illinois Central staff. It is their 
practice to check constantly the photographic require- 
ments of all departments. If orders from one show a 





i tdt2.$) 9 your shop capacity...do a better retouching job... 
Jus ADAMS RETOUCHING MACHINE 


For the fourth straight year, the 


chooses Adams Retouching Machines for 
Mr. Al Rippe, well-known photographer of Watertown, Wisc., 
instructs a Winona class in the use of the Adams Machine 
Thousands of enthusiastic owners have turned retouch 
ing losses to profits—and so can you! Investigate the 
today! 


Adams Retouching Machine 
folder 


Adams Retouching Machine Co. 


famous Winona School 
its classes. Above 


737 Lincoln St. 
Denver, Colo. 


For faster, smoother, better re- 
touching, the Adams Retouch- 
ing Machine is the answer. 
You can increase the retouch- 
ing capacity of your shop up 
to double in just a few days 
and give better service on 
your prints. 
Here are some of the features that 
make the Adams Retouching Machine 
a profit-maker everywhere it is used 
® Fastest, smoothest retouching 
or etching, even for beginners 
® Oscillation confined to nega- 
tive carrier only 
@®No diffusion necessary on 
enlargements 
® Smooth, horizontal movement 
—no stipple 


Order 2 oz. bottle of the new Adams 
Retouching Fluid with non-spill dis- 
penser top...$1.25 postpaid any 
where in U.S 


Write for free 


Mayfair Studio, 780 Madison Ave. 
New York, New York 





WE CAN SAVE YOU MONEY!! 


use all or a portion of these services 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 
fine quality—prompt service—reasonable rates 
Send for price list today. 
ROYLAC STUDIO 7300 VINE STREET 


CINCINNATI 16, OHIO 
“The Photographer's Finisher’ 











PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 
Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 








VON-L 2 


DEVELOPERS 
INCREASE FILM 
SPEEDS 10 TIMES 


GOLD-XX—"'S-35''—The two developers that have won 
world recognition and acclaim for their miraculous per 
formance. SIMPLICITY of use — ECONOMY — ACCURACY 
— FINE GRAIN — and the utmost in SHADOW AND 
HIGHLIGHT DETAIL together with a SHARPNESS OF 
OUTLINE no other developer can equal 


Write for free copy ‘‘Von-L Exposure & Processing Chart’’ 


MON-BLANC CHEMICAL CO. 


FORT WAYNE, INDIANA 











AN INVITATION 


TO PUT YOUR IDLE NEGATIVES AND 
COLOR TRANSPARENCIES TO WORK 


M We are in constont need of good photographs, 
black and white and color, for our trade with pub 
lications and advertisers. Can be any subject matter 

scenic, animals, yachting, street scene, etc 
but must be good. And critically sharp. Prefer size 
4” x 5”, or larger 


a Negatives and transparencies are left with us 
on a Royalty basis and remain your property while 
sharing their earnings. They are handled with 
utmost care and are returnable whenever you want 
them back. We obtain top prices, and our exper 
ience of over 30 years in the Stock Photography 
business enables us to get the best possible results 


W Write today for further information, advising what 
material you have available and enclosing a few 
specimens for our inspection 


The Photography of 


H. ARMSTRONG ROBERTS 


4209 LOCUST STREET PHILADELPHIA 4, PA 


Est. 1920 
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Sewice to the Profession 


High grade enlargements for Portrait and Commercic! Stu- 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 


Attractive Pencil and Pastel 
and photographs. 


Sketches from your negatives 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained stoff of artists. 


Write for Price List. 


BLUM'S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 














—make trays 


~for fixing boxes—sinks—tanks and trays a coating of PROBUS 
PRESERVATIVE PAINT is just the thing 
doll up your work-room equipment 


WOLFF & DOLAN 


~have fun—save money 
It's easy—with Probus 


5550 CALIFORNIA ST 
SAN FRANCISCO 21 





tendency to drop off the head of the department is 
approached immediately and asked if the former work 
has been satisfactory. This question naturally leads to 
a friendly discussion about the merits of photography 
in general, what it has done for that department and 
what it is accomplishing for others. Usually the depart 
ment head admits that only neglect on his part is to 
blame for the reduced orders and new assignments soon 
follow. 

In other 


words industrial 


photographers have to 
do a thorough and constant selling job just like their 
commercial brethren if they are to be sure of appre 
ciation and promotion. Only recently, as an example, 
the Illinois Central team discussed the merits of color 
photography with a number of high-ranking officials. 
They showed how defects 
struction work 


in masonry or other con 
could be brought out 
color 


much better in 


color and how pictures could more graphically 


display damages caused to freight by improper load- 


HOW stsvancro’n PHOTOGRAPHY 


You must know id use latest equipment, 
“tricks-of the-trade Low-cost SHORT-TERM 


courses ial needs of experts, appren 


meet spec 
tices. Our 43rd year. Also Home Study Course 
Big FREE book. Write, call, phone TODAY! 
NEW YORK INSTITUTE OF PHOTOGRAPHY 


Dept. 66, 10 West 33 St., New York, N. Y 








We Pay HIGHEST PRICES 


Used, Discarded Safety Films 
WRITE FOR QUOTATIONS 


PLASTOFILM, INC. 


Wheaton, Illinois 
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EVENTUALLY 
Why Not NOW? 
Transparent — Baby Stays ‘'Put’’ 
Slickest Thing You Ever Used 
NICHOLS BABY POSER 
Write For Free Circular 


325 Mill St. 











HOOK ON WALL 
ROLLER SCREEN 
2-in-1 black & gray or white 
54"wx96" $16, on-stand $22 
(seamless cloth to 150”) 
Improve Studio & Save Time 
Inexpensive draw drapes and 
track, ceiling or wall style 
All fabrics, colors. Send size 
CAMDEN ARTCRAFT CO 
180 N. Wacker Dr., Chicago 6 


ROLLER SCREEN 


hxé « 
2-Stands 34 





ing, a subject that is always of vital importance. The 
result has been a considerable increase in color assign- 
ments. It is missionary work like this that keeps Illinois 
Central's photographic department a factor of con- 
stantly growing importance in the every-day operation 
of the railroad and its relations with the public and 


its employees. 


Joseph G. Vallow 


Continued from page 35 


to a larger city but still feel we are better off here 
in many ways than if we were to make such a change. 
We never expect to get rich, but for my part | enjoy 
even if 


the work, | do average 


in the studio. 


sixty to seventy-two 
hours a week 





FOR SALE 


PORTRAIT STUDIO FOR SALE — 
Chrysler air 
class studio 





Gross $22,000.00. Complete 
conditioning. Best location in Dallas, Texas. High 
sittings only. Fine established reputation; eight 
years one location. Moving to Florida. Financial statements 
and books shown. Low cash price $6,000.00 for qualified, inter 
ested party to take over first class business. For further details 
write D-48 care this journal. 4-\c 


MISCELLANEOUS 


PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted biow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don’t turn 
down quantity orders. We do the work — you get the money. 
Send today for free les and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O. 
Box 1941. Bridgeport, Conn 2-+# 
THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 


PHOTO MOUNTS 


EASELS AND BOOK FOLDERS — 

AND METAL PHOTO FRAMES 
NU-WAY COMPANY = “ri ier 
1702 WEST CENTRAL AVENUE 

TOLEDO 6, OHIO 









































DEVOLITE-PEERLESS 











PICTORIAL PHOTOGRAPHIC PAPERS 


CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for DWG & 
SWG cut sheets and rolls. 


POST CARD & XMAS CARD STOCK... 1... sits. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 


125 West 45 
Street 





Announcing the Photogenic “Little Giant” 
: SPEED LIGHT 


Newest Development In 
A Flexible Lightweight 
Electronic, Portable, 
Dry-Battery Operated 
Speed Lite 


Two Power Range 50 and 
100 watt-seconds. By simply man 
ipulating the Hi-Lo switch. 

Two types of Reflectors, con 
ventional 60 flood type, and a 
narrow beam, for long shots. 

Two 225 volt Eveready Batter 
ies and the Capacitors are com 
pactly mounted in an attractive 
Royalite carrying case 

Lighting Unit instantly adapt 
able to X or O (zero delay) shut 
ters. Attaches to flash gun 
Adapters available for attaching 
to all cameras. 


For further information, see leading 
photographic suppliers, or write to 


“THE PHOTOGENIC MACHINE COMPANY YOUNGSTOWN 1, OHIO 
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DOC” LOWE'S 
COLUMN 


FACTS ABOUT FIXING 
Anyone who fixes a print more than 2 
minutes is wasting time and money . 
and the longer you fix, the harder the 
print is to wash, the less apt you are 
to get a job that is permanent, and 
capable of being color-toned. You can 
fix prints in 1 to 2 minutes all the time 
with EDWAL QUICK FIX diluted with 5 
parts water (1 qt. makes 1% gal.). 
Most papers are fixed in a minute. 
Some people tell us QUICK FIX fixes 
prints in 20 seconds. We're running 
tests on this, but still recommend a 
1-minute minimum. 

A lot of photographers use QUICK FIX 
just for film, but the biggest time saving 
is really in fixing prints. Also, the per- 
manence of a QUICK FIXED print is 
better than one fixed in old style hypo. 
it even costs less than prepared hypo 
in comparable sizes. The ‘gallon size’ 
QUICK FIX is equal to 3 gal. of stan- 
dard strength hypo, costs only $1.45 
compared to $1.53 for hypo. 

“What about image fading?” you say. 
Not even copy or warm tone papers 
(which tend to fade in fresh hypo) will 
lose density in QUICK FIX at the proper 
2 min. or less fixing time. If you walk 
off and leave prints in hypo for a long 
time, you can avoid fading by using 
QUICK FIX for a while for film, then 
using it for prints after the ‘edge’ has 
been taken off. 

IF YOU BUY IN CASE LOTS, you should 
know about EDWAL IndustraFIX for large 


users. Sold only through industrial and 


commercial dealers east of the Rockies 
Information and prices on request. 


a 
PRODUCTS CORP. 
Ringwood, Illinois 
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Write for prices or send film 
7273 Santa Monica Boulevard 


LABORATORY Dept. D, Hollywood 46, California 








SALON OIL PORTRAITS 


Portraits of distinctive quality; life like color and texture 
executed entirely in heavy brush work and giving a full oil 
appearance. Most effective results on your QL, L or tapestry 
popers 


DOROTHY CARVER STAFFORD 
Telephone Glens Falls 2-7025 
41 W. Notre Dame St Glens Falls, N. Y 





practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio 12-+f 


BIG CLEARANCE SALE. Real bargains. All goods sent on 15 
day trial. Money refunded, if not satisfactory. 24” Steinheil 
Process lens F/10 in barrel, $40.00; 12” Goerz Dagor F/6.8 in 
barrel, $110.00; 12” Heliar F/4.5 in barrel, $100.00; 16%” 
Goerz Dagor in Synchro shutter, F/7.7, $250.00; 18” Cooke 
F/4.5 in barrel, $150.00; 16” Carl Zeiss Tessar F/4.5 in 
barrel, $175.00; 12” Carl Zeiss Apo-Tessar F/10, $125.00 
21” Cooke Ser. 1X Apo-Process lens, $175.00; 13” Cooke F/4.5 
lens in barrel, diffusion device, $90.00; 5x7 Bausch & Lomb 
Protar wide angle F/18 in barrel, $30.00; 12” Turner-Reich 
F/6.8 triple convertible in shutter, $100.00; 16” Dalimeyer 
3A, Waterhouse stops, F/4, $60.00; 18” Dallmeyer Stigmatic 
convertible F/6, Waterhouse stops, $100.00; 12” Bausch & 
Lomb Protar in shutter, combinations 19%2" and 232", $180.00 
12” Goerz Dagor F/6.8, new, in barrel, $195.00; 16%” Ser 
Vil Bausch & Lomb Protar single element, F/12.5, $40.00; 12” 
\lex Paragon F/4.5, new, in barrel, $150.00; 10” Ilex Pora 
gon F/4.5, new, in barrel, $105.00; 12” Carl Zeiss Tessar 
F/4.5, like new, in barrel, $135.00; 16” Goerz Berlin Hypar 
F/4.5 in barrel. $175.00; 10” Bausch & Lomb IC Tessar F/4.5 
n barrel, $135.00; 10%” Turner Reich F/6.8, new, in Syn 
chro shutter, $155.00. All makes view cameras and 8x10 Studio 
outfits at bargain prices; 8%” Schneider Xenar F/4.5 in Com 
pound shutter $80.00. Hundreds more. State requirements 
Send for new list of lenses. Fifty years without a displeased 
customer. Joseph Smith, 735 Fulton St., Brooklyn 17, N. Y. 4-1 


WILL PAY top cash prices for the following: 8x10 and 11x14 
copy outfits; 11x14 and 8x10 view cameras; 8x10 and 5x7 
Elwood enlargers; 11x14, 12x20, 8x10 and 5x7 film holders; 
8x10 printers; Pako dopers, washers and Pakolargers; 19” and 
16%" Dagors, Artar and Apo-Tessar process lenses. Mid-West 
Photo Supply Co, established over thirty years. 27 E. Adams 
St., Chicago, II! 4.1 


PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING. 
PRINTING, ENLARGING, COLORING, COPIES 
: . @ finishing service at reasonable prices. Fine quality 
and fast dependable service known the country over. 


Wave for QSBORNE LABORATORIES 


Price List 
505 ELM ST. CINCINNATI, OHIO 


MIAMI BLDG. 
Miracle Solution Min ee ane “Dyacot 
ull problem . . . The Dyacol 
Process . . . megative or print retouching dyes combined in 
a chemical base balanced for correct viscosity. surface 
tension and gelatin controlling characteristics; plus a new. 
improved Dyacol Silver Etch . . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol dye solutions flow on 
smoothly, lie flat. release their dyes at a uniform rate. 
For ietocmation and prices write, 
Box 192. San Francisco. California. 




















PORTRAIT AND COMMERCIAL 
NIGATIVE RETOUCHING 
BY A LEADING SPECIALIST 


21 EAST VAN BUREN ST., CHICAGO. ILL. 








32 PAGE CATALOG FREE! 
Fido—Walking Dog $2.50 
Noisy Peter Rabbit (rubber) 1.95 
Monkey Puppet with 5 squeakers 2.50 
Dog Puppet with 5 HD squeakers 2.95 
Both Puppets—special price 5.00 
Magician’s Rabbit—“Looks alive” 4.95 
Petunia (Black Skunk—terrific) 4.95 
Fur Dogs—Cats—Rabbits (dolls) 3.95 
Dog Puppet—Lambswool—washable 3.95 
Canary Bird (and signs) whistles 1.00 
Cocker Dog Animal—Lambswool 1.95 
Magician’s Handkerchief 
15 BAGS of TOYS (Give-aways) 
10 Key Chains in envelopes 
8 Balls (Assortment—all styles) 
Samples of 2 Blue Garters, etc. 
Samples 30 Toys for Give-aways 
6 Different Noisemakers (Terrific) 
590J—5 Different Animal Toys 
3 Small Dogs—with squeakers 
Telephone that dials and rings 
3 Different Rubber Balls (3144 inch) 
Giant Froggy—makes noises, etc. 
Mr. Squaker (Duck—noisy) 
Bird sings in Cage with signs 
10 Baby Rattles—Float Toys, etc. 

and Hundreds of Other Sales-Building Ideas 





NEW BOOK! 


BY CHARLES ABEL 


Many professionals remember my book Money 
Making Ideas for Portrait Studios, published 
in 1931, sold out and long out of print. 
Orders for it still come in from those who 
have seen copies, those who bought it write 
to ask why | don’t publish a new one, while 
others who bought my more recent Profes- 
sional Photography for Profit and, following 
its precepts, have established successful stu- 
dios, keep asking for a new one on how 
to go after more business. 


So here’s my newest book: 


Tested Money Making 
Ideas for Photographers 


covering all types of business promotions 
and sources of new accounts for both portrait 
and commercial studios: tested, workable 
methods (all of them actually used), from 
getting back proofs to baby contests, from 
candid weddings to small-town fashions, 
newspaper, direct-mail and radio advertis- 
ing ideas, form letters and the like. Literally 
a mine of ideas all integrated with a detailed 
cross-referenced index so that in a moment 
you can put your finger on any number of 
ways to tackle your immediate problem. This 
is not a reprint or a rehash of the old book, 


but all entirely new material 


ORDER 
NOW 


614x914 280 Pages 
Cloth-Bound 


$3.95 postpaid 


(in Ohio add llc for sales tox) 


PIERCE CO. 28." 
MMM 


WRITE TODAY FOR BIG, NEW 1953 CATALOG! 
37C1 Nicollet Ave. 
AS GOOD AS NEW — SAVES YOU MONEY 











@ Repair and Rebuild 


OTHER SIZES studio equipment 


@ For Sale: 
Holders 
Bellows 
F.0.8. FACTORY 
eres} ‘. .. OLD Ke { aed yf 
Hoffman Professional Camera Repair Service 
18 Monticth St. « Bklyn 6, N. Y. 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 
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for lasting 


FLEXIBIUTY 3 


SUPERIOR GLOSS PRINTS 


No.0 


PRINT FLATTENING SOLUTION 


Impartial, independent testing laboratories, 
comparing BFi No. 20 with the three other 
most widely sold flattening solutions, show: 
BFi No. 20 makes prints lie really flat. . 

@ in less time 

@at less cost (more prints per gallon) 

@ and provides better gloss 

@ use with any standard drying equipment 
Eliminates brittleness — no more cracking and 
crazing, even in dry winter atmosphere. 


product of BROWN-FORMAN Industries, Louisville, Kentucky 


CANDID WEDDING photographers increase your business. Mail 
our illustrated booklet to prospective brides. Write for sample 
and details. Telaak Studio, 3090 Main St., Buffalo 14, N. Y 

4-6 
FOR SALE—One €E. K. Automatic Mode! C printer, perfect 
condition Real bargain $200.00 Harry Dutchyshyn, 2384 
Franklin St., Augusta, Ga 4-1 


MAKE YOUR prints easier, much faster, in multiple, with an 


Easomatic Multiprint easel and your present equipment. Money 
bock guarantee. inexpensive. Write for literature. Sold direct 
from factory to you. B.M.D. Mfg. Co., Lakeview, Ohio 4-\c 


WHY WORRY about competition? Let us make your wallet size 
photos (2'2x3%) on double weight paper from any size nega 
tive up to and including 5x7 in lots of 24 or more for only 
3’%ac each. Marchion Photo Service, Fostoria, Ohio 4-2 
AUTO-FOCUS ENLARGER, Kodak, with 7%" tens, 16x20 easel, 
$225.00. Vannucci Fotos, Williamsport, Pa 4-1 


COPY RESTORATIONS 


Do you turn them down because “they are 
more trouble than they are worth” or because 
you are too busy with your regular work? If 
so, you not only turn away profits but are 
sending prospective future prortait customers 
to competitors. 

Much better to accept each job, send it to us, 
add your profit, and collect! 


Write for illustrated price list 





CIRKUT CAMERAS 


OFFICIALLY SERVICED 


Bought — Sold —Overhauled 


GABRIEL ALLEN — 15 EXCHANGE PLACE 


JERSEY CITY, N. J 














THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 
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FOR SALE—Broadlight fluorescent studio lamp, $149.00; proof 
printing cabinet, $49.00, without tubes. Latest models, like 
new, used only in convention demonstrations. Halidorson, Box 
55, Wilmette, Ill 4-1 
PORTRAIT PHOTOGRAPHER would like lease on fully equipped 
studio doing portrait and commercial work. Would consider 
studio management position with future. Fully experienced all 
phases of production and operation. Write H-33 care this 
journal 4-\c 
SCHOOL PHOTOGRAPHERS—Process 35mm or 70mm film auto- 
matically. Bridgamatic develops and dries quickly. Pays for 
itself Reasonably priced 16mm Reversal, negative/positive 
models available. Dept. PP—-S.O.S. Cinema Supply, 602 W 
52nd St., New York 19, N. Y 4-3 
LOW-COST PHOTOMOUNTS at money saving prices. 5x7 folders, 
$4.80/100 ($5.60 feather-edged) for our attractive, rich maroon, 
white or gray We have no distributors, salesmen or other 
middlemen costs you pocket these expenses. Photographers 
nation-wide are buying and reordering our 3x5 folders @ 
$3.00/100 ($3.80 feather-edged) — there must be a reason 
2x3 folders, F.O.B. here @ $2.25/100. Write for price list and 
free samples. 1,000 rates lower and our discounts are from 
2 to 10, making your net cost rock bottom. Buy factory direct 
from Penn Photomounts, Glenolden, Pa. 4-3 
PHOTO STUDIOS bought, sold, leased. All types, sizes, loca- 
tions. National Studio Brokers, 3143a $. Grand Blvd., St 
Lovis 18, Mo 4-\c 


STUDIOS FOR SALE 


COMPTON COLLEGE official portrait and commercial studio 
Must sell by June. Boulevard corner of campus. Studio space 
36x50. Fully equipped; studio and commercial cameras, speed 
light units, stock, furnishings. Newly decorated. Established 
1936. Open for reasonable offers. Inquire L. Seaward Brown, 
225 W. Olive St., Compton, Calif. 3-3c 











' For Ease in Darkroom Work! | 
Stainless Steel Processing Equipment 


Sold Through | 
Dealers Only 





Manufacturers of 
e TANKS 
e TRAYS 
e SINKS 
e COLOR MACHINES 


Send for Catalog 


Grafic Stainless Steel Prod., Inc. 


64 West Illinois St., Chicago 10, Ill. 








Schedule of Coming Conventions 


(The sooner vour organization's dates are established and listed here, the better!) 








Organizations 


Dates City 


Headquarters For Information 
Hotel Write 








Southwestern 
Photog. Assn. 


Fort Worth 


Moreland Herring, Sec., 
417 W. Main St., 
Waxahachie, Texas 


Texas 





Prof. Photog. Assn. 


of Kansas 


Wichita 


Sec., 
Wichita 


Jerry Rogers, 
1420 E. 2nd St., 


Broadview 





Prof. Photog. Assn. 
of Pennsylvania 


Harrisburg 


Penn-Harris F. A. Gradler, Ex. Sec., 701 
Main St., Mount Pleasant 





Connecticut Prof. 
Photog. Assn. 


May 6 Hartford 


Paul R. Shafer, Sec., 
1029 Main St., Hartford 


Garde 





Prof. Photogs. 
of Iowa 


May 10-12 Des Moines 


Harry A. Hollett, See., 
626 Sycamore Ave., Waterloo 


Savery 





Prof. Photog. Assn. 
of Washington 


May 10-12 Spokane 


Davenport R. R. Hutchison, M.Photog., 
Exh. Chrm., 


Hutchison Bldg., Pullman 





Maine Prof. 
Photog. Assn. 


Portland 


Eastland Miss Adelaide Anderson, Sec., 
Dora Clark Tash Studio, 


Lewiston 





Soc. Photog. 
Engineers 


West Point, 
NY. 


U. S. Hotel L. A. Root, Conf. Com., 
Thayer 37-01 3ist St., Long Island 
City, N. ¥. 





Florida Photog. 
Assn. 


Tampa 


Richard Phillips, Sec., 1107 
S. Florida Ave., Lakeland 


Tampa 
Terrace 





Illinois 
Photog. Assn. 


Peoria 


Pere G. H. Pilon, Sec., 
Marquette 208 N. Neil St., Champaign 





Texas Photog. Assn. 


San Antonio 


Plaza Vernon L. Booth, Sec., 
Ik} N. Sam Houston St., 


San Antonio 1 





Tennessee Prof. 
Photog. Assn. 


July Knoxville 


D. E. Dickerson, Sec., 
Box 300, Shelbyville 


Andrew 
Johnson 





of California 


Prof. Photog. Assn. 


July Long Beach 


Wilton Nan Wallace, Sec., 


6114 Medau Place, Oakland 





Photog. Assn. 
of Nebraska 


July Omaha 


Carl FE. Landgren, Sec., 
1009 B St., Schuyler 


Paxton 





Virginia Prof. 
Photog. Assn. 


July Richmond 


John Marshall Charles Kiraly, Sec., 1513 W. 


Main St., Charlottesville 





Rocky Mountain 


Prof. Photog. Assn. 


Sept. 13-15 Denver 


Albany Lerwell Lucas, Sec., 2917 


Holly St., Denver, Colo. 





Photog. Assn. 
of New England 


Sept. 13-15 Swampscott 


New Ocean 
House 


Anton Hanania, Sec., 26 
Emerson St., Newton, Mass. 





Prof. Photog. 
of Louisiana 





Assn. 


Jan. 31- New Orleans 


Feb. 1, 1954 


Donald D. 
Virginia 


White, 
Ave., 


Sece., 705 
Bogalusa 


Monteleone 








PORTRAIT STUDIO, 
Drawing territory of 
city near Charleston 
314% Main St., St 


FOR SALE: Well 
finishing studio, 
large drawing territory 
journal 


very well established, grossing $11,000.00 
50,000 population. Low 
Price $5,700.00, 
Aibans, W. Va 


equipped portrait, 
S.W. Washington, 
Owners retiring 


rent in heart of 


terms. Columbia Studio, 


commercial and photo 
20,000 population 
Write $-59 care this imately 

4-1 Waco, 


town 


PORTRAIT 
equipped 
Will sell for 
4-1 State St., 


COLLEGE 
At Baylor University 


STUDIO Fine 


complete 


location, excellent reputation, well 


modern furnishings Immediate possession 
Gene Garrett Studio, Rolf Nitka, 1520 


Calif 4.) 


inventory 


Santa Barbara 


STUDIO Completely conditioned 
Texas, approx 


1520 S$. 5th 


equipped air 
5,000 n Waco 
population. J. W. Goodwin 


enroliment 


100,000 


Texas 41 
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SPRAGUE - HATHAWAY, INC. 


58 Day Street 


Serving The Professional Photographer since 1874 


Coloring Copy work 
Water Colors Air brush specialty 
Rubbed in oils Restoration work 
Heavy Oils Reproductions 
Printing Enlargements 
Retouching 


Catalogue Upen Request 


West Somerville, Mass. 


Albums Photo Mounts 
Frames Custom made 
Mouldings Folders 
Moulding-Supplies Easels 

Mats 














Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


ee 


Handsome Binders 


covered in blue simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly re- 
moved at any time. All issues open flat. 


Better send your check today 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 











WRITE FOR 
PRICE LIST 


QUANTITY 
Quality Prints 
An example of our low 
prices: 

8x10 Prints 1M $65.00 


500 $37.50 
100 $8.50 


Send for price list today 


MAJOR PHOTO CO. 
1210 N. Clark St., Dept. P, Chicago 10, Ill. 
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LEADING PORTRAIT studio, town 18,000 population in Penn 
sylvania. Top prices. No coupons. Reasonable price. Write R-73 
care this journal 4-1) 


COMMERCIAL, PORTRAIT, capital city of 90,000 Modern, 
fully equipped. $31,000.00 gross 1952. Munn & Teal Studio, 
1110 Harden St., Columbia, S$. C 4-1 


STUDIO AND CAMERA SHOP. Sell at inventory. Reason health 
Good industrial town 12,000 population. Pay for itself in one 
year. Hyland Camera Shop, 721 McKean Ave., Donora, Pa. 4-1 


WANTED—YOUNGER photographer with wife helper to buy 
small share in established studio and take full management 
Later purchase entire business on easy terms. Dean Studio 
Encinitas, Calif 4-1 


PORTRAIT STUDIO fully equipped for sale. Must retire. Excel- 
lent opportunity for Polish speaking photographer. Write T-50 
care this journal 4-1 


BEST LOCATED, long established upper Michigan studio and 
building, in growing town of 17,000 population, trade area 
50,000. One other studio in town. Speedlight equipment 
Modern six-room apartment upstairs Oil hot water heat 
$8,250.00 cash or terms. Write 801 Ist Ave., So., Escanaba, 
Mich 4-1 


NORTH CAROLINA studio, town of 10,000. Portrait, commer- 
cial, school, wedding. Only studio in county. A fine buy at 
$6,500.00. Write B-47 care this journal 4-2 





RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mall orders. Julia R. Langston, 26 E. Jackson Bivd., Chicag 
4, wi. 4-tf 
OIL COLORING for studios. 8x10s, 75c; 5x7 and smaller, 50c 
Lillian Wommer, Shakopee, Minn 2-3c 


PROFESSIONAL RETOUCHING, quality guaranteed, prompt 
service. 3x5, £0c; 5x7, 7Oc. Arthur Crowell, Professional 
Retoucher, 25 N. Phoenix, Tulsa, Okla 2-4¢ 


LABELS 


SAVE MONEY ON LABELS 


Buy FENT-ONAMEL Labels - sold ex 
clusively by mail. more than 140.000 regular 
customers. Finest quality; one color or many 
any quantity from 1.000 to a million or more 
2500 different sizes and shapes to choose 
from, printed to Your Specifications 


WRITE TODAY FOR FREE SAMPLES 


FENTON LABEL CO. 


506-512 RACE STREET, Dept. 302, PHILA 6. PA 








Professional Dealers Who Want Your Trade 





AKRON, OHIO—Metzger Photo Supply Co., 1091-3-5 South 
Main Street; 52 East Mill Street 
ALBANY 7, N. Y¥.—Camera Exchange, Inc., 6 State ‘Street 


AUSTIN 21, TEXAS—Capital Photo Supolies, 2428 “Guadal 








MINNEAPOLIS 2, MINN.—Eostman Kodok Stores, inc., 114 
South 5th Street 


NASHVILLE 3. TENN.—Geo. C. Dury Company, 420 Union 
Street. 





Street. 


BALTIMORE 1, MD.—Eastman Kodak Stores, inc., 309 North 
Charles Street. 


BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


BROOKLYN, N. Y.—Joseoph Smith, 735_ “Fulton” Street. 




















CHICAGO 2, ILL.—Eastman Kodak pen Co., 133 North Wo 
bash Avenue. 





CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street 


CHICAGO 6, iLL. —Nermen- Willets Co., 316 West Washington 
Street. 


CINCINNATI, OHIO—Eastman Kodak Stores, Inc., 27 West 4th 
Street. , Sain ee) 
DALLAS, TEXAS—Eostman Kodak Stores, Inc., 2012 N. Akard 
Street, Box 1710. an Pee 
DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 Cali- 

fornia Street. 


INDIANAPOLIS 9, IND.—The H. Lieber Company, 440 N. 
Capito! Avenue. 














NEW ORLEANS 9, LA —Eastman Kodak Stores, Inc., 928 Canal 
Street 

NEW YORK 17, N. Y Grand Centrai Camera Exchange, Inc., 
1 East 43rd Street 


NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902 
910 Broadway 


NEW YORK, N Y.—Eastman Kodak Stores, Inc., _ West 39th 
Street (Off Fifth Avenue), New York 18, N. 


NEW YORK CITY—George Murphy, inc., 57 a 9th Street 

NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street. 

PHILADELPHIA 7, PA —Eastman Kodak Stores, inc., 1020 Chest 
nut Street. 

PITTSBURGH 22, PA.—Eastman Kodok Stores, Inc., 606 Wood 
Street. 

PITTSBURGH 22, PA —Liberty Photo Supply, 436 Wood Street 


ST. LOUIS 2, MO.— —W. Schiller & Co., Inc., 1101 Clark Ave 

SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave- 

S34 

SAN FRANCISCO, CALIF —Eastman Kodak Stores, Inc., 216 Post 
Street. : ’ 

SEATTLE, WASH.—Eastmon Kodak Stores, Inc., 1319 Fourth 
Avenue. , ees _ : ; 

SYRACUSE 2, N. Y.—francis Hendricks Co., Inc., 339 South 
Warren Street 








KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut 
Street. 

LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. ! 

MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 
South Court Avenue Views sige a aes 

MILWAUKEE, WIS.—Eastman Kodak Stores, inc., 745 North 
Milwaukee Street. 











PASTEL PORTRAITS —- new and charmingly different — oil 
techniques, contour tinting. Elizabeth L. Carver, 155 West 
Main St., Bennington, Vt 3-tf 


NESSEL RETOUCHING is better. Try me and see. Paul A 
Nessel, 1033 Erie St., Oak Park, III. (Chicago suburb) 3-2 


CUSTOM RETOUCHING for the professional photographer 
Personalized attention. Skillful corrections. Send sample and 
state requirements. Planet Retouching Service, 89 Sigourney 
St.. Dept. A, Hartford 5, Conn. 3-3¢ 


TOLEDO, OHIO—George 1. Kohne, Inc., 602 Summit Street 


WASHINGTON 1, D. C.—Ffuller & d’‘Albert, Inc., 815 Tenth 
Street, North West 


WICHITA, KANS.—Lowrence Photo Supply, Inc., 409-411 West 
Douglas. 


WASHINGTON ‘a D. C.—Brenner Photo Co., 933 Pennsylvania 
Avenue, North West 


RETOUCHING SERVICE for the trade. Done by experts to your 
exact requirements. Enterprise Retouchers. 12716 Sprecher Ave 
Cleveland 11, Ohio 4-\« 


Oil COLORING, heavy and transparent Expert retouching 
Goru Studio, P. O. Box 22, Roslyn Heights, N. Y 4-\« 


PROFESSIONAL RETOUCHING—Year around service for a 
few studios. Send for price list. Harold Bettendorf, Box 306 
West Bend, Wis 4-\¢ 





@ it dries Glossy as well as 
Matte prints on ferrotype 
tins* without scorching. 
Dries prints up to 11x14 
size and dries them flat. 
Dries a full load of 50 
8x10 or 400 3x5 in one 
hour, with no steady at- 
tendant necessary. 


The cabinet is made of 20 


gauge steel and painted a 
light brown crackle finish 


© Simple to operate. Patented 


MIDG-O CO. 8863 Avis 





MIDG-O! %™ *ititin'tnes"™™ 


@ Two dryers in one 
Inexpensive to operate 
@ No furled edges No 
blisters. 

@ Same drying time on 
damp muggy days 
Takes only 14x24" of 


space. 
*Does not include tins 
See Your Dealer or Write 


With Regular 79 50° 
Blotter Pack e. 
With Delux Blotter 
Incorporating $87.25 
Muslin Blotters 


Detroit 9, Mich. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00 

FOR ANSWERS IN OUR CARE. Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 


DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 

FOR MORE DETAILED INFORMATION concerning our Deposit 
Syster, Confidential Service, etc., write for rate card. 
MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 15, 

Ohio 











HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
@ postcard, and to return samples of work, etc., promptly 
The publishers will appreciate being advised when employ- 
ers fail to accord this courtesy to employees 











COMPETENT HOME portrait crew manager wanted. Must have 
organizing ability. State experience and pay expected in first 
letter. Hammond Company, 303 North Ash, Wichita 7. Kans 

2-4c 


PERMANENT POSITION open for a female quality portrait 
photographer and color artist Very fine opportunity for a 
young woman able to fill this position. Write $-56 care this 
journal 4-1 


PERMANENT, RESPONSIBLE position open for quality portrait 
photographer, with some commercial and candid wedding exper 
ience. Must be good darkroom technician Very fine oppor 
tunity for man able to fill this position. Write S$-57 care thi 
journal 4-| 


STUDIO PHOTOGRAPHER to manage established ground-floor 
Michigan = studio Pleasant working conditions Salary plus 
bonus. Kendale Studios, Grand Rapids, Mich 4-2 





HALLDORSON PRODUCTS 


AT YOUR DEALERS 


Studio Lamps, Proof Printers, Flexible Neck 
Head Screens, Print Displayors, Uniform-Speed 
Shutter Attachments. Write for Circulars tc 


T. E. Halldorson & Co. wiimere, i. 











FINE-AND INEXPENSIVE 


Metal-Photo-Frames 


GUARANTEED 100°. 
alio 


* PICTURE FRAME MOULDINGS 
+ PICTURES, FRAMES, AND MIRRORS 


White Jor FREE Catalogs 
GEORGIA ART. SUPPLY. COMPANY 
280 GARNETT ST., ATLANTA 3, GA. © 
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HOME PORTRAIT unit needed to operate in and out of Denver 
Unusual split profit deal. See ‘‘feature’’ article in March issue 
this magazine. Peter Berkeley, Brown Palace Hotel, Denver, 
Colo. 4-3 


SCHOOL CONTACT man—Outstanding opportunity with pro 
gressive firm for skilled sales person who can close contracts 
State experience, school, full background, present salary in 
first letter. All answers confidential. Fact, Inc., 1005 Olive 
St., St. Louis 1, Mo 4-\c 


HOME PORTRAIT administrator, capable of organizing and 
directing extensive operation. Also need operators, proof passers 
and callers. Give full details of background. Replies confidential 
Milford Bohm. 1412 Midland Bivd., University City 5, Mo 4-1 


PHOTOGRAPHER—Must be thoroughly capable and efficient 
in printing and camera room. Move to mid-west this summer 
Salary open to right person. Permanent position. Write A-24 
care this journal 4-\c¢ 





SITUATION WANTED 


The insertion of an advertisement under ‘‘Situation Wanted’’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver- 
tisement for a position, if only with a postcard. The pub 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers 











SITUATION WANTED Photographer, more than twenty 
years diversified experience, including color, managerial exper 
ience, sales personality, desires position small progressive 
quality studio, commercial and portraiture, with opportunity for 
management or future purchase. No retouching. Opportunity 
for further color progress desirable. Write S-60 care this 
journal 4-1 
EX-NAVY PHOTOGRAPHER, two years college, photo school 
background, commercial studio and retail camera shop exper 
ience, desires situation on west coast, preferably San Fran 
cisco area. Married. Interested in any attractive offer, includ 
ing interest or option to buy. Write R-74 care this journal. 4-1 


FILM HOLDERS 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 


Only Factory Approved Materials Used. 
Any size up to 5x7 — $1.75; 8x10 — $2.25; 
11x14 — $3.00; 12x20 — $5.00. 


NATIONAL FILM HOLDER CO., INC. 


2330 N. St. Mary’s St., San Antonio, Texas 











BANISH DARKROOM GREMLINS 
with the NEW, wa a ie Eich 
IMPROVED 


ee) 4 Lint ond 
47 oy oust 


New ultra-modern, functional design 

© Polished stainless steel Polonium housing 
e Ebony enamel handle 

e Fits user's fingers—insures proper use 


Slar\c WAtle 


VOOLOOLL 


iy 
y Eliminate those gremlins of the 
darkroom, static electricity and 
dust, once and for all with Static- 
master. Save that valuable time you 
formerly used for print spotting 
3” size and opaquing for more profitable 
$]Q50 tasks in your studio or lab. Remem- 
ber, one brushing action with 
Staticmaster over the film or -sur- 
face to be cleaned, simultaneously neutralizes the surface and 
removes present dust and lint. Used and approved by hundreds 
of professional photographers all over the world. 


Professional 


tt 
7~_—_— 


ah 
> 
XS | 
Buy Staticmaster at your local peotenmatte dealer's 
or sent postpaid if cash with order. 
¢ 9 Rush St. 
NUCLEAR PRODUCTS CO, 12179 Rests 


Choose the Lines with 


Ready Acceptance... 


Chileote MASTER MOUNTINGS 


HANNA FOLDER 


One of many distinctive 
designs in a wide range 
of albums, easels and 
folders that are the ulti 
mate in artistry 
YetCHILCOTE . a@ 
products cose 4p 
no more than Ly’ 
ordinary 
mounts. Why 14 


not use the best? 


Model No. 72G 

Metal and wood frames styled for 
instant appeal. Highly saleable. Su 
perior construction and intriguing 
finishes make CROWN FRAMES 
customers preference. Competitively 
priced, too 


Ask your Chilcote represen- 4-8 


tative or write us derectly 


THE CHILCOTE CO. 


2140 Superior Ave. * Cleveland 14, Ohio 
(Subsidiery Compeny) THE CROWN FRAME CO. FENNVILLE, MICK 








Books We Think 


You Should Have 


We seldom carry books 
as a service to our readers, 


in stock and advertise these chiefly 
especially those in the smaller 


towns because those in large cities can see the books oat 
their stock houses and get them more quickly than by order 


ing from us 
count or C.O.D., but only if 


For this reason we sell no books on open ac 
in our considered opinion, they 


will be a valued addition to a studio's reference library 


COMPLETE ART OF PRINTING AND 
ENLARGING, By Dr. O. R. Croy 


[] NEGATIVE AND PRINT RETOUCHING 


By Anne J. Anthony 


| COMPOSITION IN PICTURES 


By Ray Bethers 

16MM SOUND MOTION PICTURES 
By William H. Offenhauser, Jr 
FEININGER ON PHOTOGRAPHY 

By Andreos Feininger 

ADVANCED PHOTOGRAPHY 

By Andreas Feininger 

WHAT'S WRONG WITH THIS PICTURE? 
By Charles Abel 


{_] CHILD PHOTOGRAPHY 


[_] PROFESSIONAL 


By Josef Schneider 


] FRED ARCHER ON PORTRAITURE 


By Fred Archer 
PORTRAIT LIGHTINGS 
By Charles Abel 


{-] CHILDREN BEFORE MY CAMERA 


By Adolf Morath 


| PICTORIAL LIGHTING 


By William Mortensen 
PHOTOGRAPHING PEOPLE 

By Hugo van Wadenoyen 
OUTDOOR PORTRAITURE 

By William Mortensen 

THE MODEL 

By William Mortensen 

FLASH IN MODERN PHOTOGRAPHY 
By William Mortensen 


_] FUNDAMENTALS OF POSING 


By Shepard & Meyer 


|} CANDID WEDDDING PHOTOGRAPHY 


By Henry Lefebvre 


[] COMMERCIAL PHOTOGRAPHIC 


LIGHTINGS, By Charles Abel 


[} HOW TO TAKE INDUSTRIAL 


519 Caxton Building 


PHOTOGRAPHS, By Zielke & Beezley 
LIGHTING FOR PHOTOGRAPHY 

By Walter Nurnberg 

CORRECTIVE PHOTOGRAPHY 


By Lewis L. Kellsey 


(In Ohio, add 3% for state sales tax.) 


Charles Abel 


Cleveland 15 


$6.00 


5.00 


5.00 


Incorporated 


Ohie 
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HOLSON 


HOLSON STEREO WEDDING ALBUM—model 30-100 


A genuine, luxurious Holson album. As the bride 
opens it, she'll discover the magic Stereo for herself. 
Includes the exclusive Holson “Wedding White” 
self illuminated Stereo viewer. 


HOLSON CANDID-STEREO BRACKET 


One photographer, one flashbulb, one exposure — 
two pictures. Use your Speed Graphic and Stereo 
camera simultaneously, The Holson Candid-Stereo 
Bracket couples the two cameras together ingen- 
iously, eliminates the need for a second photogra- 
pher and cuts bulb costs by 50%. 


accessories for 


STEREO 


profits 


HOLSON STEREO WEDDING CHEST—model 3D-200 


As beautiful as her wedding gown, as romantic as 
her wedding photographs. Any bride will be proud 
to display this hand finished, two-tone Ivory plastic 
chest on her living room table. Includes Holson 
“Wedding White” viewer. 


HOLSON STEREO SLIDE BINDERS 


Now you ean actually mount a complete Stereo roll 
in less than 10 minutes. This is the only permanent, 
unbreakable Stereo mount that can be used in all 
standard 35mm Stereo viewers or projectors. Made 
of sturdy, heat resistant plastic. As an extra feature, 
you can have your name gold stamped on every slide. 


NEW — Holson Stereo Mounts are now available in 
lustrous White as well as the standard Black. 


You can increase your business and your profits. Write today for — 


¢ Complete FREE information about selling Stereo for weddings. 


a e A FREE sample Holson Stereo Slide Binder. 


Holson 


Binders 
WD 


¢ FREE Holson catalogue of fine wedding and photographic albums. 


Holson Binders, Inc. 


762 Wythe Avenue, Brooklyn 11, N. Y. 


Holson products are distributed in Canada by — 
Anglophoto Ltd., 167 St. Paul St. West, Montreal, P.Q. 
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The man at the camera likes it because it p 
is fast; because it has just about the same 
red and green color sensitivity as the 
human eye; because of its wide exposure 
latitude; because it works well with day- 
light, tungsten, fluorescent, electronic 


flash, or photoflash illumination. 


A 5-Way Favorite 
for Better Pictures 


KODAK SUPER PANCHRO-PRESS FILM, TYPE B 


From the man who clicks the shutter to the customer viewing 
the print, you'll find appreciation for the outstanding qualities 
of Kodak Super Panchro-Press Film, Type B, all along the line. 


The darkroom man likes it for its 
ease of handling in the darkroom, 
its wide development latitude, for 
the evenly graduated quality of the 
negatives he can turn out. 


The retoucher likes it because the 
surface has the right “tooth” to per- 
mit easy retouching, because its uni- 
formly high quality means almost 
total absence of film blemishes. 





The printer likes it because Type B 
negatives are so easy to print from, 
because the wide latitude of the film 
generally means unblocked high- 
lights, and plenty of shadow detail. 


The customer likes the quality of the 
finished print—a combination of all 
the qualities that have helped cam- 
eraman, processor, retoucher, and 
printer do their best work. 


Ask your dealer for Kodak Super Panchro-Press Film, Type B. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 





WHAT A 
Kodak Ektar Lens 


CAN DO FOR YOU 


vV 


See your Kodak dealer. 


Ask him to arrange for 
a working demonstration. 


S$ ; 
Capen lA, 


Use the Kodak Ektar Lens you select on your 
camera and with your regular black-and-white 
or color film. Check the negative for: sharp- 
ness...absence of color-fringing... equality 
in sharpness at all focal distances... clarity 
and brilliance. The advanced design and pre- 
cise controls used in the manufacture of Kodak 
Ektar Lenses will make the results you'll get 
stand out from every viewpoint. 





Focal Length f/ Shutter 





152mm. 4.5 Kodak Flash Supermatic 1,400 





7 in. 4.5 Ilex Acme Synchro Shutter 1/100 





7 in. 4.5 Ilex Universal Shutter (non-synch) 1/150 





7 in. 4.5 In barrel 





1a Kodak Flash Supermatic 1,400 





4.5 lex Universal Synchro 1/50 





6.3 Ilex Acme Synchro 1/200 





6.3 Ilex Acme Synchro 1/150 





6.3 llex Acme Synchro 1/150 














6.3 lex Universal Synchro 1/50 











Prices are subject to change without notice. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 





